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KNOWLEDGE TNSTTTUTE OF TECHNOLOGY (AUTONOMOUS),
SALEM-637 504.

Approved by AICTE, Affiliated to Anna University,
.: Mech, ECE, EEE & CSE

MBA REGULATTONS 2023 (R2O23)
CHOICE BASED CREDIT SYSTEM AND OUTCOME BASED EDUCATION

MASTER OF BUSINESS ADMINISTRATION

VISION OF THE INSTITUTE
To be a world class institution to impart value and need based professional education to the
F:I:ig,,l^r-tl ll! ^:glM-tfrqm .tn!9 disciptined .wortd ctass proiessionat who hive the f uestfor excel lence, a chi evement orientation a nd socia r rerb""r-i6ir i[i!r.

MISSION OF THE INSTITUTE

A demic Arowth by
s and to generate

offering stat
new knowledqe by enqaoinq in cuttino -edoe researrh

B
To nurture talent, Innovatio
among the students and to foster competitiveness amonq students

c ro undertake colla
academia and indu

D
To pursue global standards
consultancy, continuing education and support functions.

VISION OF THE DEPARTMENT

To produce global leaders to manage enterprise in a challenging and highly competitive world throu
pled with high ethical standards.

MISSION OF THE DEPARTMENT

M1 Developing analytical, proble

M2 Nurturing leadership traits
centers of excellence.

through continuous indus

M3 Provicling best manage
Ieading to better cross cultural skills

M4 Facilitation
research and industrial consultancy.

PROGRAM EDUCATIONAL OBJECTIVES(pEOs)

PEOl Graduates to be imparted with fundamental and specialized skills, in order to manage
Enterprises that operate in an arena of complexity.

PEO2
Graduates to be nurtured with good leadership and learning, through faculty who are
Thought leaders and being exposed to the scooe of continuous industrv.

PEO3
Graduates to be equipped to pursure the opportunities beyond the level of resources
Available, to explore, new ventures in entrepreneurship and sustainable innovation.

MBAI R-2023J

CHAIRPERSOT{
Boerd of Studior

Feculty of Hanagemcnt Sci.nccaK cfrnology
!aylm,



MBA( R-2023)

CHA;IRPET(sOil

PROGRAM OUTCOMES (Pos)

PO1 Apply knowledge of management theories and practices to solve business problems.

PO2 Foster analytical and critical thinking abilities for data- based decision making.

PO3 Ability to develop value based leadership ability.

PO4
Ability to understand, analyze and communicate global, economics, legal and ethical aspects
Of business.

PO5
Ability to lead themselves and others in the achievement of organizational goals, contributing
Effectively to a team environment.

PO5 Ability to apply professional ethics and enhance business quality through lifelong learning.
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KNOWLEDGE INSTITUTE OF TECHNOLOGY
SALEM-637 504

(AUTONOMOUS)

MASTER OF BUSINESS ADMINISTRATION Version : 1.0

Courses of Study and Scheme of Assessment (Regulations 2023) | o"t", O6to7t2O24

SEMESTER I

st.
No.

Course
Code Course Title Periods / Week I Maximum Marks

CAT CP L T P c lcrA ESE Total
THEORY
------------.--_

1 M823MA1O1 Statistics for Management FC 4 3 1 0 4 40 60 100

2 M823GM3O1 Management Concepts and
Organizational Behavior PC 3 3 0 0 3 40 60 100

3 M823GM3O2 Managerial Economics PC 3 3 0 0 3 40 60 100
4 M823GM303 Accounting for Managerial Decisions PC 4 3 1 0 4 40 60 100
5 M823GM304 Business Law PC 3 3 0 0 3 40 60 100
o M823GM3O5 Entrepreneurship Development PC 3 3 0 0 3 40 60 100
7 M823GM306 Universal Human Values and Ethics MC 3 3 0 0 3 40 60 100

SPECIAL ELECTIVE / EMPLOYABILITY ENHANCEMENT COURSES
8 M823PT7O1 Professional Skill Development -l EEC 4 0 0 4 2 100 0 100
I Special Elective (Self Study.) SE 2 2 0 0 2 40 60 100

Total 9 29 23 2 4 27 420 480 900
SEMESTER II

THEORY

-__1 M823MA102 Quantitative Techniques FC 4 3 1 0 4 40 60 100

2 M823GM307 Financial Management for Decision
Making PC 3 3 0 0 3 40 60 100

3 M823GM308 Human Resource Management PC 3 3 0 0 J 40 60 100
4 M823GM309 Operations Management PC 3 3 0 0 3 40 60 100
5 MB23GM31O Business Research Methods PC 3 3 0 0 3 40 60 100
o MB23GM311 Marketing Management PC 3 3 0 0 3 40 60 '100

7 M823GM312 Business Analytics and lnformation
Systems PC 3 3 0 0 3 40 60 100

SPECIAL ELECTIVE / EMPLOYABILITY ENHANCEMENT COURSES / PRACTICA LS

8 MB23PT702 Data analysis and Business
Modelling (Laboratory) PC 4 0 0 4 2 60 40 100

I M823PT7O3 Professional Skill Development -ll EEC 4 0 0 4 2 100 0 100

10 Special Elective (Self Study.) SE 2 2 0 0 2 40 60 100

Total 10 32 23 01 08 28 480 520 1 000

SEMESTER III

THEORY

I MB23GM313 lnternational Business Management PC 3 2 1 0 3 40 60 100
2 M823GM314 Strategic Management PC 3 2 1 0 3 40 60 100
J Elective -l PE J 3 0 0 3 40 60 100
4 Elective -ll PE 3 3 0 0 3 40 60 100
5 Elective -lll PE 3 3 0 0 3 40 60 100
b Elective -lV PE 3 3 0 0 3 40 60 100
7 Elective -V PE J 3 0 0 3 40 60 100
8 Elective -Vl PE J 3 0 0 3 40 60 \

EMPLOYABILITY ENHANCEMENT COURSES

MBA 6i guaielKIOT Page 3
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I MB23PT704 Professional Skill Development - lll EEC 4 0 0 4 2 100 0 100

10 M823PT7O5 Summer lnternship EEC 0 0 0 0 2 100 0 100

Total 10 28 22 2 04 28 520 480 1 000

SEMESTER IV

PRACTICALS

1 M823PW8O1 Project Work P\ry 24 0 0 24 12 60 40 100

Total 01 24 0 0 24 12 60 40 100

SUMMARY

Sl. No.
Course

Cateqorv
Credits per Semester

Credits Credit %
I ilt IV

1 FC 4 4 0 0 8 8.42
2 MC 3 0 0 0 3 3.15
3 PC 16 20 6 0 42 44.21
4 PE 0 0 18 0 18 18.96
E SE 2 2 0 0 04 04.21
b EEC 2 2 4 0 8 842
7 PW 0 0 0 12 12 12.63
Total Subjects 09 10 10 01

95 100TotalCredits 27 28 28 12

\\/



Master of Business Administration (MBA)

Courses of Study and Scheme of Assessment (Flegulations 2023)

sl.

l"
Course
Code

Course Title
Perio ds / Week Maximum Marks

CAT CP L T P c ctA ESE Total

SEMESTER lll ( Professional Electives - Marketing )

THEORY

1 M823MM5O1 Consumer Behaviour PE 3 3 0 0 3 40 60 100

2 M823MM502 Brand Management PE 3 2 1 0 3 40 60 100

J M823MM503 Retail Management PE 3 2 1 0 J 40 60 100

4 M823MM5O4 Customer Relationship Management PE 3 3 0 0 3 40 60 100

5 M823MM5O5 lntegrated Marketing Communication PE 3 2 I 0 3 40 60 100

o M823MM5O6 Business to Business Marketing PE 3 2 1 0 3 40 60 100

SEMESTER lll ( Professional Electives - Finance )

1 MB23FM501
Security Analysis and Portfolio
Manaqement

PE 3 2 1 0 3 40 60 100

2 M823FM5O2 Banking Operations in Business PE 3 3 0 0 3 40 60 100

3 M823FM5O3 Risk and lnsurance Management PE 3 2 1 0 3 40 60 100

4 M823FM504 lnternational Finance PE 3 3 0 0 3 40 60 100

5 M823FM505 Financial Markets PE 3 2 1 0 3 40 60 100

b M823FM506 Financial Derivatives PE 3 3 0 0 3 40 60 100

SEMESTER Itt ( Professional Electives - Human Resource Managemen )

1 M823HR5O,I
Strategic Human Resource
Manaqement

PE 3 2 1 0 3 40 60 100

2 M823HR5O2
lndustrial Relations and Labour
Leqislations

PE 3 2 1 0 3 40 60 100

J MB23HRsO3
Organizational Design, Change and
Develooment

PE 3 3 0 0 3 40 60 100

4 M823HR504 Negotiation and conflict Management PE 3 2 1 0 3 40 60 100

5 M823HR5O5
Reward and Compensation
Manaqement

PE 3 J 0 0 3 40 60 100

b M823HR506
lnternational Human Resource
Manaqement

PE 3 2 1 0 3 40 60 100

SEMESTER lll ( Professional Electives - Operations Management )

1 M8230M501 Lean Management PE 3 3 0 0 3 40 60 100

2 M8230M502 Project Management PE 3 2 1 0 3 40 60 100

3 M8230M503 Services Operations Management PE 3 2 1 0 3 40 60 100

4 MB230M504
Supply Chain and Logistics
Manaqement

PE 3 3 0 0 3 40 60 100

5 M8230M505 Supply Chain AnalYtics PE 3 2 1 0 3 40 60 100

6 MB230M506 Total Quality Management PE 3 3 0 0 3 40 60 100

SEMESTER llt ( Professional Etectives - Business Analytics )

1 M823BA5O1
Data Mining for Business
lntelliqence

PE 3 2 1 0 3 40 60 100

2 M823BA5O2
Deep Learning and Artificial
lntelliqence

PE 3 3 0 0 3 40 60 100

J M823BA503 Social Media and Web AnalYtics PE 3 2 1 0 3 40 60 100

4 MB23BA504 E-Business Management PE 3 2 1 0 3 40 60 100

5 M823BA5O5 Enterprise Resource Planning PE 3 3 0 0 3 40 16o 100

6 MB23BA506 Software Project Management PE 3 3 0 0 3 40 /1oo

I(IOT Page 5



Special Electives*

sl.
No.

Course
Code

Course Title CAT CP L T P c clA ESE Total

1 M8235E6O1 Fundamentals of Marketing SE 2 2 0 0 2 40 60 100

2 M823SE602 Social Media Marketing SE 2 2 0 0 2 40 60 100

a M8235E6O3 Project Planning and Analysis SE 2 2 0 0 2 40 60 100

4 M8235E604
SAP F4 HANA - Accounting &
Finance

SE 2 2 0 0 2 40 60 100

5 M823SE6O5 Performance Management System SE 2 2 0 0 2 40 60 100

6 M823SE606
Human Resource lnformation
Svstem

SE 2 2 0 0 2 40 60 100

7 M823SE6O7 Lean Management SE 2 2 0 0 2 40 60 '100

8 M823SE6O8 Materials Management SE 2 2 0 0 2 40 60 '100

9 M8235E6O9 Cloud Computing SE 2 2 0 0 2 40 60 100

10 MB23SE61 O Event Management SE 2 2 0 0 2 40 60 100

11 MB23SE61 1 Circular Economy SE 2 2 0 0 2 40 60 100

12 MB23SE61 2 Artificial lntelligence (Al) SE 2 2 0 0 2 40 60 100

13 MB23SE61 3 Machine Learning SE 2 2 0 0 2 40 60 100

14 M8235E614 Environmental Social Governance SE 2 2 0 0 2 40 60 100
*List of Special Elective courses is offered to the Students to choose from Maximum of one Special Elective
course to be chosen forthe two semesters ( Semester-|, and Semester-ll). The student has to complete the chosen
Special Elective Course in the Particular semester of the Master of Business Administration Programme, for the
award of the Deqree.

Cateqorv FC RMC PC AC PE SE EEC PW Remarks
Category

Code
I 2 3 4 5 6 7 8

CAT Cateqory of Course CP Contact Periods
L Lecture Hours T Tutorial Hours
P Practical Hours C Credits

CIA
Continuous lnternal
Assessment

ESE
End Semester
Examination

FC Foundational Courses RMC
Research Methodology
and IPR Courses

PC
Professional Core
Courses

AC Audit Courses

PE
Professional Elective
Courses

SE Special Elective Courses

GM General Management MM Marketing Management

FM
Finance / Financial
Manaqement

HR
Human Resource
Manaqement

OM Operations Management BA Business Analytics

PT/EEC
Employability
Enhancement Course

PW Project Work

KIOT



MB23GM313 INTERNATIONAL BUSINESS MANAGEMENT
CPIL IT P lc
3lzlr o ls

PG - MASTER OF BUSINESS ADMINISTRATION

Course Objectives:
1. To understand the multinational dimensions in Business management of a Multi-National

companv and the business operations in more than one country.
2. To develop knowledge on various theories of international Business and Investment.

3. To learn various strategic options for global entry.
4. To Develop strong skills for production, marketing and financial aspects of International

Business.

5. To understand
bu si ness.

the importance of HRM roles, functions and its needs of internationa

INTRODUCTION (Not for Examination) 2

Importance

Importance: International Business Management is crucial for MBA students
because it equips them with the knowledge and skills needed to thrive in today's
global economy. As businesses increasingly operate across borders, understanding
international markets, cultures, and regulatory environments becomes essential
for strategic decision-making and sustainable growth. MBA students learn to
navigate the complexities of global business, including market expansion, risk
management, and cross-cultural management. By mastering international
business management, MBA graduates are better prepared to lead organizations in
the competitive global market place, driving innovation, growth and success.

Real-Life
Examples

Market Expansion-Apple

Foreign Investment-Amazon (Whole Foods)

Cross-Cultural Communication- Airbus

Linkages
Management Concepts & Organizational Behavior and Managerial Economics
Financial Management and Human Resource Management

UNIT-I AN OVERVIEW OF INTERNATIONAL BUSINESS 6+3
Definition and drivers of International Business (L2)- Changing Environment of
International Business (L4) - Country attractiveness (L3)- Trends in Globalization
(L2) - Effect and Benefit of Globalization (L2) -International Institution: UNCTAD
Basic Principles and Major Achievements, Role of IMF, Features of IBRD, R.ole and
Advantage of WTO (12).

UNIT-II THEORIES OF INTERNATIONAL TRADE AND INVESTMENT 6+3
Theories of International Trade: Mercantilism, Absolute Advantage Theory,
Comparative Cost Theory, Hecksher-Ohlin Theory (L2) -Theories of Foreign Direct
Investment: Product Life Cycle, Eclectic, Market Power(L2), Internationalization -
Instruments of Trade Policy : Voluntary Export Restraints, Administrative Policy,
Anti-dumping Policy (L2), Balance of Payment (12),

UNIT- III GLOBAL ENTRY 6+3

rv
KIOT

Version: 1.O



Strategic compulsions (L2) - Strategic options (L2) - Global portfolio management
(L2) - Global entry strategy (L4), different forms of international business,
advantages (L3) - Organizational issues of international business (L2)
Organizational structures (L2) - Controlling of international business approaches
to control (L2) - Performance of global business, pefformance evaluation system
(Ll).

UNIT- IV PRODUCTTON, MARKETING, FINANCTALS OF GLOBAL BUSINESS 6+3

Global production: Location, scale of operations (L2) - cost of production (L2) -

Standardization Vs Differentiation (L3) - Make or Buy decisions (L2) - global
supply chain issues (L3) - Quality considerations (L2). Globalization of markets:
Marketing strategy (L4) - Challenges in product development (L2)- pricing-
production and channel management (L2). Foreign Exchange Determination
Systems: Basic Concepts-types of Exchange Rate Regimes (L2) - Factors Affecting
Exchange Rates (L2).

UNIT. V HUMAN RESOURCE MANAGEMENT IN INTERNATIONAL BUSINESS 6+3

Seiection of expatriate managers (L2) - Managing across cultures (L2) -Training
and development (L3) - Compensation (L2) - Disadvantages of international
business (L2) - Conflict in international business (L2) - Sources and types of
conflict (L2) - Conflict resolutions (L2) - Negotiation -Ethical issues in
international business - ethical decision making (L2). (Case study in IBM - Not for
Examination).

Total No. of Periods 47

oPEN-EN DED PROBLEMS/QUESTIONS

Course specific Open Ended Problems will be
problems can be given as Assignments and
not for the End Semester Examinations.

solved during the classroom teaching. Suclr
evaluated as Internal Assessment only and

Course Outcomes:

Upon completion of this course the students will be able to:
Bloom's
Taxonomy

co1
Understand in depth knowledge of driving factors of international
Business Management.

L2- Understand

co2
Understand of theories of trade and investment practiced in the
global World.

L3 - Apply

co3
Deep Insights in to various market entry strategies followed by
Global Organizational management.

L3 - Apply

co4
Abllity to identify the
issues and have
determination system

various global production and supply chain
an understanding of foreign exchange

L3 - Apply

co5
Enhance the cognitive knowledge of managing business across the
cu ltu res

L3 - Apply

TEXT BOOKS:

1.
Charles W.I. Hill and Arun Kumar Jain, International Business,6th edition, Tata McGraw
Hill, New Delhi, 2010.

2. K. Aswathappa, International Business, 6th Edition, Tata Mc Graw Hill, New Delhi lV
REFERENCE BOOKS:

MBA Regul Sltudicr
FaculU of UilagGmGnt Scicltcls
Knovlcdgc lnotitute of Tcchnolog$

KIOT Campus, K.kaPalayam,
Selcm-C37 5C4
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1
Charles W. L. Hill, G. Tomas M. Hult,
the Global Marketplace, 11th Edition,

Rohit Mehtani, International
McGraw Hill, 2018.

Business: Competing In

2.
S. Tamer Cavusgil
Pearson,2077.

Gary Knight, John Riesenberger, International Business 4th Edition,

3.
Michael R. Czinkota, Ilkka A. Ronkainen and Michael H. Moffet, International Business,
7th Edition, Cengage Learning, New Delhi, 2010.

4
Vyuptakesh Sharan, International Business, 3rd Edition, Pearson Education in South
Delhi,2011.

WEB REFERENCES;

Publisher Website link Topic

1.
International

Business Ethics Istitute
http://www. business-
eth ics. org

Global Ethics Training, Creating
Speak Up Cultures, Codes of
Ethics

VIDEO REFERENCES:

Video Details Name of the
Exoett Topic Video link

1. YouTube J.K.Nayak / IIT International
Busi ness

https://youtu. be/X m e
wTgGxaas?si= zlyTn wc
x4WiqA4oK

2 YouTube Lon Schiffbauer
What is
Globalization?

https://youtu. be/wF
d8EgVNIJE?si=0i7p
pa-SUKcE_Gdp

Mapping of COs with POs

COs
POs

PO1 PO2 PO3 PO4 POs PO6

co1 3 2 1 3 2 1

co2 3 3 1 3 2 2

co3 3 3 2 3 3 2

co4 2 3 1 3 2 3

cos 2 2 3 2 2 3

Avg. 2.6 2.6 1.6 2.8 2.2 2.2

1 - Low, 2 -Medium, 3 - High

Page 9



MB23GM314 STRATEGIC MANAGEMENT
CPIL IT P lC
3 2lr o l3

Programme
& Branch

MASTER OF BUSINESS ADMINISTRATIONPG Version: 1.O

Course Objectives:

1. To recognise how strategic thinking influences the ever-evolving corporate environment.

2 To comprehend the formulation, execution, and evaluation processes of a strategy.

3. To create awareness on various strategy evaluation and controlling approaches

4 To give an understanding about strategic analytical tools and techniques.

5. To provide knowledge on strategy formulation, types of strategies to implement.

INTRODUCTION (Not for Examination) 2

Importance

Highlighting the how organizations develop and implement
competitive advantage, ensuring long-term success in
environment. It equips individuals with the tools to analyze
informed decisions, and drive organizational growth.

strategies to achieve
a dynamic business
market trends, make

Real-Life
Examples

Netflix - transitioned from DVD rentals to a streaming service, offering a vast library
of movies and W shows on-demand.

Apple Inc - How refines its strategy to maintain its leadership in the tech industry.

Amazon's - expansion from an online bookstore to a global e-commerce giant

Linkages

Marketing Management

Human Resource Management

Financial Management

UNIT-I INTRODUCTION AND CONCEPTS IN STRATEGIC MANAGEMENT 6+3

Strategic Management as a process (L3) - Developing a strategic vision, Mission,
Objectives, Policies (L3) - Factors that shape a company's strategy (L3) -
Environmental Scanning(L3) - Concepts of Core Competence (L3) - Crafting a

strategy for competitive Advantage (L3).

UNIT-II STRATEGIC ANALYSIS AND CHOICE: TOOLS AND TECHNIQUES 6+3
Porter's Five Force Model, BCG Matrix-GE Model (L3) - SWOT Analysis and TOWS
Matrix (L3) - Market Life Cycle Model (L3) - Organizational Learning and the
Experience Curve (L3).

UNIT- III STRATEGY FORMULATION 6+3

Formulation of strategy at corporate,
Alternatives (L3) - Stability Strategy
and Combination Strategy (L2).

business and functional
-Growth Strategy (12) -

levels (13) - Strategy
Retrench ment Strategy,

UNIT- IV STRATEGY IMPLEMENTATION 6+3
Types of Strategies: Offensive strategy, Defensive strategy, vertical integration,
horizontal strategy (L3); Tailoring strategy to fit specific industry and company
situations (13) - Strategy and Leadership, Resource allocation as a vital part of
strategy (L3) - Planning systems for implementation (L3). 

N

M rsfludiee
aqomcnt Schncqo

KIOT Page 10



UNIT. V STRATEGY EVALUATION AND CONTROL
6+3

Establishing strategic controls (L3) _

evaluate performance (L3) _ stratlg
proper control (L2) _ Strategic surve
Corporate Evaluation (L3) and feedb

Total No.

Course specific Open Ended

47

com teaching.
;sment only an

Such
d not

Upon comptetion of this course the students will be able to:
Bloom's
Taxonomy

co1
L2- Understand

co2 and assessing strategic plansenUng,

^f Ai€F^

L3 - Apply
co3

aPproaches ir.l strateoic rtpr;
uduon ano controlling

L2- Understand
co4

and problem
_rF, vvv,.vJ rvt JLt oLc

-solving.

ional success.

L3- Apply
co5 Identify and

for organizat

TEXT BOOKS

Frank T. Roth

L3 - Apply

1 taermFl qt
2. John A Pearce IL Amita Mir:t e

rogct enr - rvtcuraw-Hill Education, Reprint 2023.

REFERENCE BOOKS:
yrL I'rdildgemenf, lMH, New Delhi, Reprint 2022.

I Appu Rao, pa

print 202t.

WEB REFERENCES:

-

1

2.

3

uoilsner Website link Topic
1 Hubspot I https ://blog. h u bspot. com/sales/g rowth _strategy

IENCES:
Growth Strategy

Name of the Expert Topic Video link

1. Strategic
Management

Jr rot r\crSUt/ tnVestlng
in Technology &
Property, United Kinodom

Basic of Strategic
Management

https ://www.youtu be. c
om/watch?v=_BajRnOC
SKK

2.
Strategic
Management

rvilcnael Nugent, , Business
Mentor & Columnist, United
Kingdom.

Nature of Strategic
Management

https://www. youtu be. c
om/watch?v= NsAsIFW

MBA Regulat
Studies

KIOT
Page 11



Mapping of COs with POs

COs
POs

PO1 PO2 PO3 PO4 PO5 PO6

co1 2 2 2 2

co2 2 2 2 3

co3 2 2 2 2 2

co4 2 2 2 2 3

co5 2 2 3 2 2 2

Avg. 2 2 2.3 2 2 2.4

1 - Low, 2 -Medium, 3 - High

KIOT. Pag
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CONSUMER BEHAVIOUR
3Programme

PG - MASTER OF BUSINESS ADMINISTRATION

To develop an understanding of underlying concepts and issues in Consumer behavior i

ies and take decisions.
To impart key insights into the 'actical aspects of marketin
To understand about the various aspects of consumer Behavior and it, uppti.utio"

INTRODUCTION (Not for Examination)

Importance

Consumerbehavioristhestudyofhowindividuals,n,o,,ffi
3XI, J::;".,1,:,.I^"'^"-:l:::o:,- -rvye;, i deas, 

" 
i;r;;;" ces to satisfy thei r needsand wants. It's an essentiar area of rirov-6*.'r;"ril=J#;;r;;il T;:ffi:?:

[i::i:Tl[r::::':::',H,:r_lf,,l-r,:es create proaucts and services that arisn w*hgn wttnconsumer preferences, ultimately leading to more successful marketin! ,tiut"gi". unoincreased customer satisfaction.

lOotifV analyzes user listen ng habits and cuWeekly") with new songs ard artists predicted
This ic A ara)t 6v5h^r^ ^c ..^-- - -
l+:t fr: ;:eat 

example of usrns .onrri',",. behavior understandins to target marketins

Consumer behavior
Management.

is closely rinked to marketing stltegies and rvurt ut,ng

INTRODUCTION TO CONSUMER BEHAVIOUR

Definition(L1), Nature(L2), scope(L2) - consumer Behaviour,s Applications in

I;.,:::l::(irl:,j?i::l:' ."_r."_",.h^ p.o:"rs(12)_Definins Research objectives(12)_i>tr Lz,, -collecting & Evaluating secondary Data(L2)-Primary ReJearch Design(L2)-collectingPrimary Data(L2)- Analyzing Data & Report preparation(L2).

FACTORS AFFECTING CONSUMER BEHAVIOUR
FactorsinfIuencingConsumerBehaviour(L2)-External@
Subculture, Sociar crass, Reference Groups, Famiry, Internar Infruences(L2)_ Needs
& Motivations(L2)-perception, personarity, Lifestyre, Varues, Learning, Memory(L2)-Beliefs & Attitudes(12).

CONSUMER DECISION MAKING PROCESS

Types of consumer
Recog n ition (L2)-
Selection ( L2)-post
era(12).

decisions(L2)-Consumer Decision
Information Search-Alternative

purchase Evaluation(L2)- Buying

Making Process(L2)-problem
Eva I uation (L2)- pu rchase

pattern in the new digital

CONSUMER MOTIVATION & PERSONALITY
Consumer Mo

I"5i',1-"::.::.^:- 1!::'I or 
!3!yation, consumer personatity(12)-Setr-concept

theory(L2)-Psychoanalytic Theory(L2)-Neo-Freudian Theory, Trait rheor yG2).

Linkages

UNIT-I

Page 13
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1

3

4

5.

2

Real-Life
Examples

9

UNIT-II
9

UNIT. III
9

UNIT- IV
9
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UNIT- V MARKETING COMMUNICATIONS, DECISION MAKING MODELS, CONSUMER
RIGHTS 9

Marketing Communication Process(L2)-
Interpersonal, Im persona l( L2) - persuasive
Making Models(12)-Black Box Model(12)-
model(L2)- Consumer Protection Act 1986,

Types of Communication systems(L2)-
Communication(L2)-Consumer Decision
Economic model (L2)- Howard & Sheth
ri ghts of consumers(L2).

Tota! No. of Periods 47
oPEN-ENDED PROBLEMS/QUESTIONS

Course .specific Open Ended Problems will be
Such problems can be given as Assignments
only and not for the End Semester Examinations.

solved during
and evaluated

the classroom teaching.
Internal AssessmentAS

Course Outcomes:

Upon completion of this course the students will be able to:
BIoom's
Taxonomy

co1 Understand the fundamental concepts and theories of consumer
behavior. L2 - Understand

co2 Analyze the psychological factors influencing
Including perception, learninq, memory, and

consumer decision-making,
motivation. L2 - Understand

co3 Explain the social and cultural influences on consumer behavior,
Including reference groups, social media, and cultural values. L2 - Understand

co4 Identify the different stages of the consumer decision-making process. L2 - Understand

co5
Explain the social and cultural influences
including referelce groups, social media,

on consumer behavior,
and cultural values. L2 - Understand

TEXT BOOKS:

1 Solomon, M. R. Consumer Behavior: Buying, Having, and Being, Pearson Education, 2022.
2. Schiffman, L. G., & Kanuk, L. L, Consumer Behavior, 12th Edition, Pearson Education, 2027.

REFERENCE BOOKS:

1
Blackwell, R.D., Miniard, P.w., & Engel, J. F. consumer Behavior, 11th Edition, cengage
Learning,2O2O.

2. Foxall, G. Consumer Behaviour: A Practical Guide. Routledge, 2027.

3.
Szwacka- Mokrzycka, J,
the Behavior of Modern

Contemporary Consumer Behaviour:
Consumers. Springer, 2022.

A Contemporary Examination of

WEB REFERENCES:

Publisher Website !ink Topic

1. W. W. Norton & Company https : //wwnorton. com/ Article

2 Omni convert Blog
https ://www. om n i convert. com/bl oglconsumer-
behavior-i n-ma rketi n g-patterns-types-
segmentation/

Article

VIDEO REFERENCES:

Video
Details

Name of the Expeft Topic Video link

1 NPTEL Prof Zillur Lectu re

https://www. youtu be. co
m/watch?v= Ud iFuxT FRh

MBA RegriKIOT Page 14

emcnt ScicncoC
tc of TcchnololtY

KIOT CamDu3, KakaptlcYam,
Salim'C37 50a



3VyIAo/o3Do/o3D

Steven Hobe,
CM Marketing Canada.

https://www. youtu be. c
omwatch?v=nHHUwzav
ecg

Mappins of COs with poc

COs POs

Po4iposleooPOl POz I eos
co1 2 2 2 2
co2 2 2 2 3
co3 2 2 2 2 2
co4 2 2 2 2 3
co5 2 2 3 2 2 2
Avg. 2 2 2.3 2 2 2.4

1 - Low, 2 - Medium, 3 - High

FaolU of Managemont Scicnces
lGoulcdto lnatitute of Tcchnology

KIOT Crmpur, Xekrpahyam,
Selcm-C37 5O4
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BRAND MANAGEMENT
CP L T P c

MB23MM5O2 3lzlrlois
Programme
& Branch

PG-MBA- Master of Business Administration

Course Objectives:

1. To understand the concept of brands and brand equity.

2 To identify the brand strategy and brand analysis phases.

3 To understand the brand positioning strategy used by companies.

4. To determine the brand personality and understand brand value proposition.

5 To understand how we can measure brand equity.

INTRODUCTION ( Not for Examination) 2

Importance
Studying brand management equips MBA students with essential skills'and
knowledge that are pivotal for driving business success, fostering consumer

loyalty, and creating a sustainable competitive advantage in the market'

Rea!-Life
Examples

Check the consistency and brand equity of Apple's product, find out the brand
positioning of Nike, Brand extension strategy of Google, Samsung's diverse. product
portfolio.

Linkages
Marketing management subject topics branding, brand equity, brand image and

brand positioning are the foundation for studying brand management'

UNIT-I BRANDS AND BRAND EQUITY 6+3

Brands and Branding(L1)
Management Process(L1)
building(11) - Creating
Models(12).

- Introduction to Brand Management(L1) - Brand

- Sources of brand equity(L2) - Steps of brand

customer value(L2) - Brand Choice and Decision

UNIT-II STRATEGIC BRAND ANALYSIS 6+3

Brand strategy (L1)- Strategic perspective to view brand strategy(Ll) - Designing

a branding strategy(L2) - Three phases of brand analysis(L3) - Impoftance of

brand analysis(L2) -Advantages of conducting brand analysis(Ll) - Strategies for
conducting brand analysis(L1).

UNIT- III BRAND POSITIONING 6+3

Brand positioning(L1)
Positioning guidelines(L2)
Internal branding - Brand

Identifying and establishing brand positioning(L2)

- Defining and establishing brand mantras(L1)
Audit(12)

UNIT- IV BRAND PERSONALITY 6+3

Brand Personality(L1) - Brand personality traits(L1) - Key ingredients of a strong

brand personality(L1) -Importance of brand personality(L2) - Types of brand

personalities(L2) - Brand Image and Personality(L1) - Brand Identity(L1) - Brand

valuation (L3)- Brand Tracking and Monitoring(L1) - Critical supports to build a

Bra nd ( L3 ).

UNIT- V MANAGING AND MEASURING BRAND EQUITY
\rV 6+3

MBAKIOT Page L6

Version: 1.O



Brand Equity(L1) - Choosing brand
Establishing a Brand Equity Management system(L2) - euaritative andQuantitative research techniques to measure brand equity(L2) - Managing brand

ng ageing brands (13)_
er(12).

Total No. of periods
OPEN.ENDED PROBLEMS /r)I TFSTT

47

Course specific Open En ed problems
problems can be given as Assignments and evaruated as Internar Assessmefor the End semester Examinationc

teachi ng.
rt only an

Such
d not

Coursa f)rrfaa

Upon compretion of this course the students wiil be abre to:
Bloom's
Taxonomy

co1

I

Apply the brand strategv to various hranrls
L2 - Understandco2 fnr ifc davol L3 - Apply

co3
Understand

brands. L2 - Understand

co4

Understand measuring of a brand and revit

d:nd hnr L3 - Apply
co5

lize the aopina h
ITEXT BOOKS:

Kevin Lane xutt".ffi
Measuring, and Managing Brand Equitv. 5th

1. r, Strategic Brand Manag
ldition Po:rqnn Erl, rn:+;^^

ement: Building,

2

J,
tovatt n' rdrrud' Hroouct and Brand Management, 1st Edition, oxford University press,India 2016.

,ETEKENLE T'(,()KS:

c Mathur, Product and brand management rext and cases,2,d Edition, Excel books,ew Delhi 2012.
1

2.
Press, India 2072.
YLR-Mnorfhi Rrrnrl

s''|qvL,,,srrr r,rLrprcs dru rracucest 2"" Edition, oxford University

-

M:nr^^*^^! T
3.

\ttt' vt qrru r-rqrrqgErrrerrL, rlle rllolan LOnteXt/ 2'" EditiOn, ViSiOniaS PUbliSher,
India 2014.

-

WEB REFERENCES:

Publisher Website link Topic

1.
Kingston University Research

Repository https : //core. a c. u k/d ow ntoad / pdf / 9 I I29 .pdt

https : / / guru kpo. com/Con tent/M BA/prod uct'
andBrandManagement. odf

Others

2.
Biyani institute of science and
management Others

VIDEO REFERENCES:

deo link
Video

Details Name of the Expeft Topic Vi

1 NPTEL

Prof. Abhishek Kumar

Army Institute of
Management Kolkata

Lecture / Video
https://onlinecou rse
s.nptel.ac
m9777/pr

KIOT
MBA Regulatio ft30r .jrrrdies

Factity of iuflagement Sciencr.
{.nowledge lnstitute of Technolog.

(lOT Gampuo, Kakapatayan r,

Salem-637 504

Page 17
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2 NPTEL
Prof. Vinay Sharma

/ IIT Roorkee
Lecture / Video

https ://onli necou rses

.nptel.ac.in lnoc22_m
982/preview

Mapping of COs with POs

COs
POs

PO1 PO2 PO3 P04 PO5 PO6

co1 3 2

co2 1 1 2 2

co3 3 1 1

co4 1 1

co5 1 3 1

Avg. 1.8 1.6 1.5 1.5

1 - Low, 2 -Medium, 3 - High

[ilPalave" 't
504

Page L8



MB23MM5O3

PG

cPl L lr P lc
Programme
& Branch

3lzlr o ls
Version: 1.O

1.

-

To know the various retail formatc2.

3

and how to handle the complaints raised by the

4.

5

INTRODUCTION (Not for Examination )
2

Importance I 1"-t:" 
management equips MBA students with a broad set of skilts and knowledgethat are essential for success in the retail industry. It prepares them for various

Amazon's Customer-centric Approach, Starbucks' Brand Loyarty programs, IKEA,sInnovative Store Design.

Real-Life
Examples

Linkages ''rorAsLrrrg rrrdrrdgement suDJect topics significance and features of retail marketi

INTRODUCTION

n9

UNIT-I
6+3

vvE, vrEvv - KeLdrrng concepts (L2)- challenges and opportunities (L2) _ RetailTrends in India - Modern trends (L1) - Influences: Economic, social and culturaleffects - Global Retailing-Policy implications (L2). socio economic and technologicalInfluences on retail management (L1)- Government of India policy implications onreta ils( L1).

UNIT-II RETAIL FORMATS
6+3

rgan tzeo
format -Emerging trends
formats (L2).

RETAILING DECISIONS

vs. unorganized
in retail formats

formats (L2) -Characteristics of each
(L2)- MNC's role in organized retail

UNIT- III
6+3

Lrrorce or retall tocations (L2)- internal and external atmospherics - positioning ofretail shops - Building retail store Image (L2)- Retair service quality management
- Retail Supply chain Management (L3) - Retail Pricing Decisions - Merchandizing

RETAIL PROMOTION

visual Merchandise Management (13)- Space Management - Retair InventoryManagement (L3)- Retail accounting and audits (L3)- Retail store brands - Retailadvertising and promotions (L3) - Aspects of retail promotion (L3)- private Labels- Major types of Retail Promotion (L2)- Retail Management Information systems -

A

UNIT- IV
6+3

m
KIOT Page 19 MBA Resulat

\ \--

gulat tsItUUl
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UNIT- V RETAIL SHOPPER BEHAVIOUR 6+3

Understanding of Retail shopper behavior (L2)- Shopper Profile
Shopping Decision Process (L3)- Factors influencing retail shopper
Complaints Management(L2) - Retail sales force Management -

Retailing in India ( L2 ) .

Analysis (13)-
behavior (13)-
Challenges in

Total No. of Periods 47

oPEN-ENDED PROBLEMS/QUESTTONS

Course specific Open Ended Problems will be solved during the classroom teaching. Such
problems can be given as Assignments and evaluated as Internal Assessment only and not
for the End Semester Examinations.

Course Outcomes:

Upon completion of this course the students will be able to:
Bloom's
Taxonomy

co1 Provide insights on retail operations. L2- Understand

co2 Understand the various retail formats. L3 - Apply

co3
Understand

pncrng.

the techniques used in retail management and
L2- Understand

co4 Apply the retail promotion strategies in retail organization. L3 - Apply

co5 Gain knowledge about shopping behavior of retail shopper. L3 - Apply

TEXT BOOKS:

1.
Michael Levy, Barton, A. Weitz and Dhruv Grewal, Retail Management, 10th Edition,
Tata McGraw Hill, India 2023.

2
Patriik M. Dunne and Robert F Lusch, Robert F.Carver, James, Retailing) BEh Edition,
Thomson Learning, India 2013.

REFERENCE BOOKS:

1
Chetan Bajaj, Rajnish Tow and Nidhi V. Srivatsava, Retail Management, 3'd Edition, Oxford
University Press, India 2016.

2,
Swapna Pradhan, Retail Management -Text and Cases, 6th Edition, Tata McGraw Hill, India
2020.

3
Arunangshu Giri, Pradip Paul, Satakshi Chatterjee, Retail Management Text and Cases,
PHI Learning, Delhi 2021.

WEB REFERENCES:

Publisher Website !ink Topic

1. Indian Retailer
https://www. ind ian reta iler. com/a fticle/retail
- business/retail/understandi ng-core-
objectives- retail - management

Others

2.
Institute of management and

information technoloqy
https://www. imit.ac. inlnote/ 18 MBA401Arm.
pdf Others

VIDEO REFERENCES:

Video
Details

Name of the Expeft Topic Video link

1 N PTEL
Dr. Yamini Karmarkar
and Dr. Geeta Nema,

Lecture / Videos https:/ ourse
s.swav in/cec

MBA RegKIOT Page20



Devi Ahilya
Vishwavidyalaya /
Indore
Prof. Swagato

Chatterjee / IIT
Kha ragpur

Lecture / Videos

https ://onli necou rses
.nptel.ac.in /noc22 m
951/preview

Mappinq of COs with po

COs POs

PO1 PO2 PO3 PO4 PO5 PO6
co1 2 3 1

co2 1 2 1 1

co3 2 3 1 1

co4 1 1 2 1

co5 2 1 1 1 3
Avg. 1.6 L.7 1.6 1 2

1 - Low, 2 -Medium, 3 - High

20_mgO7/preview

2. NPTEL



MB23MM504 CUSTOMER RELATIONSHIP MANAGEMENT
cPlL.l r lp ic
3lslolo 3

PG - MASTER OF BUSINESS ADMINISTRATION Version:1.O

Course Objectives:
1. To study and understand the customer relationship management and marketing
2 To understand and develop the various concepts of customer relationship management

3. To describe an effective customer planning and requirements management
4 To develop effective marketing and CRM strategies for SFA

5 To learn the various concepts of CRM planning and tools for implementation
INTRODUCTION (Not for Examination) 2

Importance

/ business
long-term
which are

g rowth in

customer Relationship Management (CRM) is crucial for MBA students
people as it emphasizes understanding customer needs, building
relationships with their customers, and enhancing customer loyalties,
essential skills for effective business leadership and sustainable
competitive market world.

Real-Life
Examples

Starbucks' Loyalty program offering rewards and exclusive offers to frequent
customers

Amazon's personalized recommendations based on past purchases and browsing
history.

Linkages

Previous Course: This course is already covered briefly in the marketing
management subject in the second semester examination.
Next courses: consumer Behaviour, Business to Business Marketing, Brand
Managemet, and Retail Management.

UNIT-I INTRODUCTION 9

CRM-Definition (L1)- Emergence of CRM Practice (L2) - Factors responsible for CRM
growth (L2)- cRM process, framework of cRM , Benefits of cRM (L2) -Types of
CRM, Scope of cRM (L2)- customer Profitability (L2) Future Trends in cRM, cRM
and Cost Benefit Analysis, CRM and Relationship Marketing (L3).

UNIT-II CRM CONCEPTS 9

Customers: Customer Value, Customer Expectation, Customer Satisfaction,
customer Centricity, customer Acquisition, customer Retention (L3), customer
Loyalty, Customer Lifetime Value (L2). customer Experience Management,
Customer Profitability, Enterprise Marketing Management, Customer Satisfaction
Measurements, Web based Customer Support (L2).

UNIT. III PLANNING FOR CRM

Steps in Planning (L2) - Building Customer Centricity (L2) - Setting
(L2), Defining Data Requirements (L1), Planning Desired Outputs
issues while planning the Outputs (L2) - Elements of CRM plan (L2)
The Strategy Development Process, Customer Strategy Grid (L2).

CRM Objectives
(L2) - Relevant
- CRM Strategy:

UNIT- IV CRM AND MARKETING STRATEGY 9

KIOT Page 22 MBB. Scicncrt



CRM Marketing Initiatives (13) _ Sal
Management, Call Centers (L2). practice
in services sector (L2), cRM in Mass Markets (L3), cRM in Manufacturing Sector( L3).

UNIT- V

IssuesandProblemsinimplementingCRM(L1)-,n,o,,ffi
cRM (L2) - challenges of cRM Implementation (L2). cRM Implementation Roadmap(L2) - Road Map (RM) Performance: Measuring cRM performance, cRM Metrics(L2), (case study in CRM - Not for Examination)

9

47r orat No. ot periods

Ct

r rrEu t,R(JELEMS/ QUESTIONS
evurJE rPsLrrrL vpell trnoeo ProDlems will be solved during the classroom teaching. Sproblems can be given as Asstgnments and evaluated as inie.nut Assessment only andfor the End Semester Examinatianc

uch
not

LC(,meS:

Upon completion of this course the students wiil be abre to:
Bloom's
Taxonomy

co1
L2- Understand

co2
L2- Understand

co3
L3 - Applyco4
L3 - Apply

co5 Create awareness
Implementation

and importance of CRM planning and L3 - Apply

1

Francis & Stan Maklan Buttle , Customer
Technologies, 4th edition, T&F India, 2}lg.

Relationship Management : Concepts and2.

la.ErEF(ENUE I'OOKS:

Kincaid, J., Customer Relationship Manaoement: Gettina it rinhr Dar
1

itl2.
Makkar, U. and Makkar,
Education,2oll.

. J ._- ____...y.! r.:rrrr, r eqtJvtt, ztr\

H.K., Customer Relationship Management, Tata McGraw-

3.
r\ur r rcil / v, dno Kelnaftz, W.J,, CUStOmef

G.Shainesh, Jagdish, N.Sheth, Customer
Prespective, Macmillan 2010.

Relationship Management: A Databased

Relationship Management A Strategic4

WEB REFERENCES:

Publisher Website link Topic

1 Investopedia
https://www. investoped ia. co
m / lerms/ c/customer relatio
n_ma nagement. aso

Customer Elements, Benefits, and
Technology

VIDEO REFERENCES:

KIOT Page 23 MBA Re,gulati b? Studlcs
Faol$ of laagcmcnt Scionccs
Knos{cdgc lnrtitutc of Tcchnology

KIOT Camput, Xtkap.layam,
Salcm-637 S0tl
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Video
Details

Name of the
Expeft Topic Video link

1. YouTube Leaders Talk
Customer
Relationship
Manaqement

https://www.youtube.
com/watch ?v= bU iQ DZ
gYvcc

Mapping of COs with POs

COs
POs

PO1 PO2 PO3 P04 PO5 PO5

co1 2 3 2

co2 3 2

co3 2 2

co4 2 3

co5 3 3

Avg. 2 3 2.5 2 2.6 2.3

1 - Low, 2 -Medium, 3 - High

MI
I Scicnorr

Knowlc<tgc lnrtitutc of TGchnelogy
KOT eemPu.' X.kaPsleYam,

Page24
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MB23MM505 I TNTEGRATED MARKETTNG coMMuNr.^Tr T P c
Programme
&Branch

tJ
3 2lllo 3

PG-MBA- MASTER OF BUSINESS ADMINISTRATION 
I

Crtt lrca l.tlri^-+i.,^-

1

,Js! Lt

T

coordinating and harmonizing various
consistent and cohesive message to consumers.

2.

3.

4.

5

2

Importance

Real-Life
. Examples

uroilurilg ano pacKaging:.The campaign's centrar focus was on personbottles, which se.ved ur uott, u oiuriing toor and a product offering.packaging stood out on store shelves and encou -aoed imnrrrqe nrrrnhrca-

alized Coke
The unique

Linkages

,,LsvrdLtru rvrdrKerng uommunications (IMc) is a strategic approach that unifiesvarious marketing methods to provide a ccnsistent message across all channels. The
munication and messaging are
erience for the customer.

UNIT.I AII IN I KODUCTTON TO INTEGRATED MARKETING (:T]MMtI
6+3

An Introduction to Integrated Marketing communication (IMC) Meaning and role ofIMC in Marketing process, (L1) one ,o-i." .ornrnunication v/s IMC Introduction toIMC tools (L2) - Advertising, sares promotion, (L2)pubricity, pubric rerations, andevent sponsorship The role of advertising agencies and other marketingorganizations providing marketing services and perspective on consumer behavior.(12)

UNIT-II UNDERSTANDING COMMUNICATION PRrl'FSq
6+3

llnd
urce, (L2) Message and channel factors,
model, Hierarchy of effect model, (L3)
on processing model, (L2) The standard

(L3) and low 2Oo/o involvement hierarchy

cone and Belding(FCB) Model. (12) 
tion Likelihood (ELM) model The Foote,

UNIT-III PLANNTNG FOR MARKETING COMMUNTCATION (MARCOM)
Establishing marcom objectives and Budgeting for promotionar programmessetting communication objectives sares ai ,.,.'...o, oblective, (L2) DAGMAR

for ma rcom_(L2) Factors
z. Marginal analysis and
et. (12)

6+3

MBA Regulat Studies

Version:1,O

Tn+^^ --r-



UNIT-IV DEVELOPING THE INTEGRATED MARKETING COMMUNICATION
PROGRAMME

6+3

Planning and development of creative marcom Creative strategies in advertising,
(L2) sales promotion, publicity, event sponsorships etc Creative strategy in
implementation and evaluation of marcom(L2)- Types of appeals and execution
styles Media planning and selection decisions steps involved and information
needed for media planning Measuring the effectiveness of all Promotional tools
and IMC. (12)

UNIT-V DIGITAL MEDIA & ADVERTISING 6+3

Digital Media Evolution of TechnologY, (L2) Convergence of Digital Media E-

Commerce and Digital Media, (L2) Advertising on Digital Media Social Media; (L3)

Mobile Adverting, (L2)EPR Advertising Laws & Ethics: Advefting & Law,

(12)Advertising & Ethics. (12)

Total No. of Periods 47

oPEN-ENDED PROBLEMS/QUESTIONS

Course specific Open Ended Problems will be solved during the class room teaching. Such

problems can be given as Assignments and evaluated as Internal Assessment only and

not for the End Semester Examinations.

Course Outcomes:

Upon completion of this course the students will be able to:
Bloom's
Taxonomy

co1
Understand the basics of integrated communication forms, such as
advertising, personal selling, sales promotion and indirect promotion
etc.,

L2 - Understand

co2
Understand the essential concepts and techniques for the development
and design an effective Integrated Marketing Communication
Droqramme.

L2 - Understand

co3 Apply the all budget related concepts fits into the marketing campaign. L3 - Apply

co4
Develop awareness about marketing communications tools, and
Each can be used effectively- individually.

how L3 - Apply

co5
Understand the process by which integrated marketing communications
Droqrams are planned, developed, executed and measured.

L2 - Understand

TEXTBOOKS:

1
Don e. Schultz, t7obert77i. tannen baum, and Robert f. lauterborn comprehensive

overview of imc integrated marketing communications 2nd edition, 202L.

2
Lawrence and principles of integrated marketing communications: an evidence-based

approach 2nd edition, 2027.

3.
philip kitchen and marwa tourky integrated marketing communications: a global brand-

driven approach 2nd edition, 2020.

REFERENCE BOOKS:

1.
Don e. obert26, 26obert26i. tannenbaum, and 26obert f. lauter born integratgd marketing

communications 1't edition, 2077.

2
Kenneth e. clow marketing communication tools , integrated advertising, promotion, and

marketihg communications 8th editlon, 20L9.

3 Rcbert L. Heath strategic integration of public relations with other marketing tr 
t t''-

Page 26 MBA Regula 
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communication The
Com m un ications2nd

Handbook of Strategic PublicRetation@
Edition, 20L5.

Website tink

Baines, p. and Fill, C.

https://www
business/ma
ns-the-di gital -a gelcontent-section ___

https ://www. a ma. orgfiEi_spa rk

Indian publisher https://googte
?hl=en-IN

Name of the Expert

https ://www.youtu Ue. c
om/results? Search
query=INTEGRATED+M
ARKETING+COMMUNIC

Mapping of COs with pos

COs POs

PO1 Po2leosleo+lnos PO6
col 2 2 2 2
co2 1 2

2

2

3

co3 2 2 2 2

co4 2 2 3

cos 2 2 3

2.3

2 2 2

Avg. L.7 2 2 2 2.4

1 - Low, 2 -Medium, 3 - High

MB
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BUSINESS TO BUSINESS MARKETING
CP cPTL

MB23MM505 3lz lrlo s

Programme
& Branch

PG-MBA- Master of Business Administration Ver.sion: 1.O

Course Objectives:

1. To undei'stand the unique dynamics of the business to business marketplace, including buyer
behavior, decision- making proc

2. To learn how to develop comprehensive business to business marketing strategies that align
with orqanizational qoals and target audience needs'

3.
To gain proficiency in leveraging data and analytics to inform Business to business

marketing decisions, measure campaign effectiveness, and optimize peformance.

4. To understand the importance of branding and positioning in the business to business space

and learn how to differentiat ive markets'

5. To apply theoretical concepts and frameworks to real-world business to business marketing
challenqes throuqh case studies, simulations, and hands-on projects.

INTRODUCTION (Not for Examination) 2

Importance

Business-to-Business marketing or business-to-business marketing, refers to the

strategies and tactics used by companies to promote their products or services, to other

businesses rather than individual consumers. Unlike business to consumer (business-

to-consumer) marketing, which targets individual customers, Business-to-Business

marketing focuses on selling products or services to other companies or organizations'

Real-Life
Examples

They create blog posts, whitepapers, case studies, and how-to guides that address

common pain points and challenges faced by SMBs. For example, they might publish a

blog post titled "5 Ways to Streamline Inventory Management for Your Small Business"

or a case study highlighting how a pafticular client saw a significant increase in

prod ucti vity after i m pl ementi n g thei r softwa re'

Linkages

They can take many forms, from supplier-customer relationships to strategic

partnerships. By working together, companies can unlock a wealth of advantages.

Reliable suppliers ensure a steady flow of materials and components, while

partnerships can lead to groundbreaking innovations by combining expertise.

UNIT-I INTRODUCTION TO BTOB MARKETING 6+3

Business marketing and Business market customers(L1)- Market structure,

Environment and Characteristics of Business Marketing(L2)-Strategic role of

marketi ng (L2) Commercial enterprises(L1)-Commercial and i nstitutional customers

( L2).

UNIT-II ORGANIZATIONAL BUYING AND BUYER BEHAVIOR 6+3

Organizational buyers' decision process(Ll) - A Stepwise Model and A Process Flow

Model, Organizational and business markets(L1) - Government as a customer,(L2)

- Commercial enterprises (L3)- Commercial and institutional customers(L3).

UNIT. III BTOB MARKETING STRATEGY 6+3

./N

MBA Regul SrudiesKIOT Page 28



Strategy making and strategy management process(L1strategy(L1)- Managing products for Business Markets(L2), _

ness Market channels The Growth(L4)_
he Balanced Scorecard(L4).

BTOB MARKETING STPUNIT- IV
6+3

UNIT. V T'USINESS MARKETING COMMUNICATIONS AND CHANNELS 6+3
82B Advertising(L1), Digitat marketing(L2),_
meets(L3) - Managing the sales force(L2),_
marketing channels and participants(13)

oPEN-ENDED PROBLEMS/QUESTIONS
COUfSe snpcifin r)nan E^r^f, n--L

Trade shows, exhibitions, business
Deployment analysis(L2) _Business
Channel design and management

Total No. of periods 47

p ro b r e m s c a n b e n,, ", ; ; ;, ;;;";'ffi : I t'"TlJ ::S i,J,fl?,Ifi 
.11:'J,"* 

i i 1T I 3 ;,i fl
Course Orrtenma-.

Upon compretion of this course the students wi, be abre to:
Bloom's
Taxonomy

co1
llnrl rque oynamrcs of

decision-makingbuying process,
management.
F)arral^^ -l-itt^

' BtoB relationships, including the
units, and supplier relationship L2- Understand

co2
yv v Lrv}/ J^ilt5

interactions,
communication.
An:lrr-^ lA^ ^!-

rr I errecttve communication tailored to BtoBincluding negotiation techniques, persuasive
and relationship building.

L3 - Apply

co3 .1t tut I Lv Lr rE >Lr dLegtc marKetlng
including segmentation, tarqetinq

principles specific to BtoB markets,
, and Dositioninn cfrar6^;^^ L4 - Analyze

co4
Frr: I'

for BtoB selling,
and value-based

i n c I u d i n s .u r u t i o n, r,l | l'fi ;: 
t 

" 
: ::'ffi ;t'::ffi::

sel l i ng. L5- Evaluate

co5
n management in BtoB operations,
inventory management, and risk

?EV- I

L2 - Understand

and Kenneth N. Hoffman Bu

IEl\I El,,tJll5:

REFERENCE BOOKS:

to Build a Sustaina

1.

2

1.

2.
ble C
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Page 29 MBA Regula

Studler



Advantage Wiley, latest edition 2022.

3.
Philip Kotler, Kevin Lane Keller, Robefta Bottler Marketing Management Pearson, latest
edition 2024,

WEB REFERENCES:

Publisher Website link Topic

1.
Press India; First Edition (1

January 2015)
https : //a m p. b ri g hted ge .com I blog / best- b2 b-
marketing-books

Articles

VIDEO REFERENCES:

Video
D€tails

Name of the Expert Topic Video link

1. YouTube IIT Roorkee Lecture

https : //www.youtu be. c
om
/watch?v= BKer-
uSxj lw&l ist= PLLy_2 i UC
GSTC3qniP4kidTH N2HW
03sfOc

Mapping of COs with POs

COs
POs

PO1 PO2 PO3 PO4 PO5 PO6

co1 3 2 2

co2 1 2 2

co3 2 1 2 2 3

co4 2 2 2 1

co5 2 2 3 2 2 3

Avg. 2 2 2 2 2 2

1 - Low, 2 -Medium, 3 - High
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1.O

Course Objectives:

1 of security marketTo

2 To understand the some of the techn

nd the3.
To know t
Management of a portfolio.

-Fn l^--^ +L^ ^^-:!-4.
'| 
v '|sq'|' L'c Ldprrdr assets pricing moder and Arbitrage pricing theory.

To study about the portfolio evaluation techniques.
5

INTRODUCTION (Not for Examination)

Security Analysis and Portfolio Management are vital components of
process, providing the necessary framework and tools for investr
financial markets effectivery and achieve their financiar objectives.

Analyzing sharer rn"

'the investment

crs to navigate

2

Importance

Real-Life

Examples

Linkages oe sruotes ln derivatives management.
UNIT.I

C

EJ ]YIAKKE I IN INDIA
6+3

inancial system and Securities market; Role of financial markets (L2) _

rarticipants and functions (L2) -primary market and Secondary Mark<
lapital Market and Money Market (L2) - Intermediaries in primary Mar
heir roles (L2) - Participants in secondary Market (L2) - Derivatives marl
itock, Index, current Derivatives (L2) - Reguratory Framework for capitar
L1) - Role of sEBl-other Institutions (L1) - Exchanges, Depositories,
orporations (L1) - Reforms (L1).

Products,

:t (12) -

'kets and

<et (12) -

I Markets

Clearing

UNIT-II rrrrr LrAfit EN I AL ANALYSIS

obiective of Security Analysis (11) - Introduction to two approaches (Fundamental
and Technical) (L1)- Understanding of value drivers in the secondary market (L2)
- concept of Fundamentars to the economy, industry and company (L1)
Significance of EIC Framework (L1)- Economic Analysis (L2) - Barometric Analysis
(L2) - Industry Anatysis (12) - Life Cycte Analysis (13)
(L2) - Industry Structure using Five Forces Model (13)
Financial Anatysis (L2) - EMH (12) _ Forms of EMH (12)

6+3
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for Investment Policies (L2)

Discount Model (L2) - Growth

investor ratios (L3).

- Applied Valuation Techniques (L2) - Dividend

model (L2) - H model (12) - Graham and Dodd

UNIT- III TECHNICAL ANALYSIS 6+3

Basic premise (L1) - Fundamental Versus Technical Analysis (L2)- Concept of

Market Indicators (L2)- Significance of Market Indicators (L2) - Bull and Bear

Market identification (L2)- Chart Patterns (L4) - Line, Bar, Point & Figure (L3) -
Dow Theory (L2) - Primary, Secondary and Tertiary Trend (L3) - Trend reversals

(L2) - Significance of Resistance and Support (L2) - Moving Average (L2) -
Exponentlal moving Average (L2) - MACD (L2) - Oscillators (L2) - Relative

Strength (11)- Relative Strength Index (12)- Rate of Change Index (12)

Momentum (L2) - Candle Stick Charts (L2).

UNIT- IV PORTFOLIO THEORY 6+3

Concept of Diversification & Risk reduction (L2)- Poftfolio Management Process (L2)

- Markowitz Modern Portfolio theory (L2) - Markowitz analysis of portfolio return

and portfolio risk (L2) - Two asset portfolio (L2) - Limitations of Markowitz Model

(L2) -Equilibrium Models: Capital Asset Pricing Model (L3)- Importance of Beta &

Challenges in Computation (L2) - SML, CML and Significance (L2) - Limitations to

CAPM (L2) - Sharpe Single Index Model (12) - Multifactor Models (12) - The

Arbitrage Pricing Theory (L3) - Passive and Active Portfolio Strategy (L2).

UNIT- V PORTFOLIO ANALYSIS 6+3

Portfolio Analysis (12) - Approaches in Portfolio Construction (L2) - Sharpe's

Optimization model (L2) - Portfolio Performance Evaluation (L2) - Sharpe,

Treynor's and Jensen's Measure (L3) - Poftfolio Revision and Rebalancing (L2) -
Fama Measure of selectivity and net selectivity (L2) - Mutual Funds (L2)

Constitution (L2) - Roles & Functions of Promoter, Trustee, Custodian, RTA and

AMC (L2) - Classification of Mutual Funds (L2) - Net Asset Value. (L2)

Significance & Computation (L2) - Role of AMFI (L2).

Total No. of Periods 47

oPEN-ENDED PROBLEMS/QUESTTONS

Course specific Open Ended Problems will be solved during the classroom teaching. Such

problems can be given as Assignments and evaluated as Internal Assessment only and not

for the End Semester Examinations.

Course Outcomes:

Upon completion of this course the students will be able to: Bloo
a\./
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Taxonomy
co1 I lnrlorc SLUUK marKet runctions and exchanoes L2-Understand
co2 ;""t.larrd)-t

Analyze the movement of security price.
Annlrr fFr^ ^^a6^r:- -

L3- Apply
co3

L4-Analyze
co4 , \yy,y tt,e pr./r Lrur(J dno capttal market theories,

,"r"'or u ro*-
TEXT BOOKS:

L3- Apply
co5

L3- Apply

1
Prasanna Chandra,

McGraw Hill,2o2t.

Q Zavi^ c^^..-:L-

Investment Analysis and Portfolio Management,6th editi In, Tata

2
rr., Jg!

Pvt

RFFFPFN'E

rLy Anarysrs & portforio Management,3'd edition, prentice_huil or lnoiu

1
Bhalla \t v,,,\., rrvtrsLrrc,I llanagement: Security Analysis
Management,, 19th edition, S. Chand publishing, New Delhi, 2018.
Donald E Fischer and Ronald : :o.a
Prentice Hall of India private Ltd, 20L6.
M D:na-^^+L---

2

3
, ,! ,\qrrgordLrdrn, K, ytaonumathi, Security ,

edition,Pearson Education,20l 1.

WEB REFERENCES:

h..Lt:-a_ _ I

Analysis and Portfolio Management,2nd

Topic
!5ner Website tink

1 NPTEL- IITs and IISc

Network 18 group-

https ://onlinecourses. n ptel. ac. inlnoc2 1_mg
99/preview

Security

Analysis

2 nttps : //www. moneycon trol. com/p rom o/mc
nterstitial_dfp. php?size= 12g0x540 Derivatlves

VIDEO REFERENCE:5:

Video

Details
Name of the Expert Topic Video link

1 NPTEL
Prof. J. p. Singh IIT
Roorkee Lecture

https ://on I i n ecou rses

.nptel.ac.in /noc2t m

999/preview

Sciences
Knowlodgc lnrtitute of Tcchnology

KIOT Camgus, KeksPalrrYam'

KIOT
Page 33

Salcm-037 50'l

DL'rJI\5:



Mapping of COs with POs

COs

POs

PO1 PO2 PO3 PO4 PO5 PO6

co1 3 2 1 1 2

co2 3 3 2 2

co3 2 3 1 1 2

co4 3 3 1 1 2

co5 J 3 1 1 2

Avg. 2.8 3 2 L.2 1 2

1 - Low, 2 -Medium, 3 - High

MBA Regula Qil3Studict
Faculty of MilagcmGnt Scionpat
Knowlcdgc Inctitute of Tcchnology

KIOT Cempus, Kakaptlayam,
Salem-837 304
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MB23FM5O2 BANKING OPERATIONS IN BIISTNFqq CP L P c
Programme
& Branch PG - MASTER OF BUSINESS ADMINISTRATION

3 3 lo lo 3

Version:1.O

1.

d
2

3
es or oanl

To explain the Drocess of lendinn tn

4.
t9 ro vanoLJS sectors.

To understand fee-hasc.l qorrrino.
5

te risk.

INTRODUCTION (Not for Examination)

em,
tica
ride
rble

I

f mportance

2

Real-Life
'Examples

,,vr u DdilK: Kerail EanKtng and customer Experience,
Yes Bank: Crisis Management and Restructuring.

ers and Acquisitions.

Previous Course: Financial mAnaotrment-Linkages

UNIT.I II

In
Lc

in
be

lar

I I KUL'UCTION
9

rtroduction (L2) - Classification of banks
rws governing banking industry G2) _

ternational Setilements (BIS)(12)- concept of Universar banking(L2) _ financetnk(12) - Payment bank(12)-Know your customer (Kyc) (12) _ Anti_moneylndering(L2) - Financial literacv(L2) - Fin:neiat inar,ai^^/r rr
UNIT-II

\LZ )

Asset and liability management (ALM) (L
deposits and interest rates(L2) - pradhan Mantri Jan-Dhan yojana (pMJDy), Non_

(NRE) (12) & Non_Resident Ordinary ltrrnOj 1U;,Currency (EEFC) (L2), Escrow accounts(L2)
funds(12),

9

UNIT. III REVENUE FOR BANKS . LOANS & FEE BASED SERVICES
Lending (L2) - principles(12) - processes(12) - priority sector Lending(12) _Agricultural finance(L2)- Export& Import financing(L2) _ Concept of Non_Performing Assets(NpA)and related issues
Rural banking and microfinance(L3)
financing(L2) Other services of bank
;ervices,

9

KIOT
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distribution service, Bankers cheque & demand draft, Bank Guarantee) (L2) - Fee

based Services (Forex services, bankers to public issue of securities) (L2).

UNIT- IV ELECTRONIC BANKING & PAYMENT SERVICES 9

Contemporary developments(L3) - Regulation of Electronic banking (L2) - Core

Banking Solution and significance Evolution of Banking Technology(L2) - Concept
of Digital Banking & Crypto currency and RBI regulation(L3) - Payment services
like Immediate Payment Service (IMPS) (L2), National Electronic Funds Transfer
(NEFT) &Real Time Gross Settlement (RTGS) (12) - Society for Worldwide
Interbank Financial Telecommunications (SWIFT) (L2)
management of banks (CAMELS) (12).

- Performance

UNIT- V RISK MANAGEMENT 9

Types of risks in banking(L2) -Regulatory framework for risk management(L2) -

BASEL I,II and III Norms(L2) - Identification of banking risks(L2)
measurement(L3) -risk mitigation(L2) -risk and regulatory capital(L2) - Capital
adequacy(L2) - Computation and significance(13) - risk rating and pricing(L2) -loan
policy(L2) - Interest rate risk(L2) - Measuring Interest rate risk with duration
qao(L3) - Concept of VaR & Credit Derivatives(L2).

Total No. of Periods 47

oPEN-EN DED PROBLEMS/QUESTTONS

Course specific Open-Ended Problems will be solved during the classroom

teaching. Such problems can be given as Assignments and evaluated as Internal
Assessment only and not for the End Semester Examinations.

Course Outcomes:

Upon completion of this course the students will be able to:
Bloom's
Taxonomy

co1 Understand the functions of banks and Indian banking system. L2 - Understand

co2
Understand the sources available for the banks to raise funds and

schemes available to the customers.
L2 - Understand

co3
Apply the loan process concepts while sanctioning loan to the

customer.
L3 - Apply

co4 Infer the fee-based services offered by banks. L3 - Apply

co5
Apply different interest rate risk concepts and applications in

banks.
L3 - Apply

TEXT BOOKS:

1.
Padmalatha Suresh, Justin Paul, "Management of Banking and Financial Services",4th

Edition, Pearson Education India, 2018.

2
IIBF, "Legal and Regulatory Aspects of Banking",4th Edition, Macmillan Publishers, New

Delhi, 202L.

REFERENCE BOOKS:

1,
Meera Sharma, "Management of Financial Institutions - with emphasis on Bank and

Risk Management", 2nd Edition, PHI Learning Pvt. Ltd., New Delhi, 2010.

2.
Joel Bessis, Risk Management in Banking,4th edition, John Wiley & Sons

Ltd,2015.

3 Khan. M. Y, "Financial Services", 1Qth Edition, McGraw-Hill Education, India

4 Vinod Kothari , "Banking Law and Practice in India", 2Bth
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Indiu, January 2O2t.

WEB REFERENCES:

Website link
https://mbaunc@
urces-of-bank- funds_6g 10. html
https : // byj u s. comTco m m e rceTe -ba- nli n 97

VIDEO REFERENCES:

Name of the Expert

NISM, IIBF, NIA
https://www. iibf.org
. inlBFS12. asp#colta b

Course era Rustom
Manouchehri Irani

https://www. cou rser
a. orgllearn/ba nking-
and- financial
institutions

Course era Joseph Iraci

https://www.cou rser
a. org / learnli ntrod u cti
on-to risk-
management

Mapping of COs with pOs

pOs

POllPo2leoalpO+,pos,pO6
COs

co1 1
2

co2 3 2 1 2

co3 2 2 2 1

co4 2 1 3

co5 2 1 2 1

Avg. 2 1.6 1.5 1.8

1 - Low, 2 - Medium, 3 - High



MB23FM503 RISK AND INSURANCE MANAGEMENT
cPl L lr lp tc
3lzlrlo13

Programme
& Branch

PG - MASTER OF BUSINESS ADMINISTRATION Version:1.O

Course Objectives:

1 To Understand the concept of risk and its siqnificance in decision-making.

2. To study the risk management techniques for managing the risk.

3. To learn about the principle of insurable interest.

4 To study the life insurance policy.

5 To know about the no life insurance market.

INTRODUCTION (Not for Examination) 2

Importance
Understanding the concepts of risk, risk management, life insurance, and non-life
insurance will help the students to protect against financial losses, ensuring both
personal and organizational stability.

Real-Life
Examples

Life Insurance Corporation of India - To study about various Product and Services.

Max Life Insurance Company Limited - To study about different schemes available.

Linkages Previous course: Financial Management for Decision Making

UNIT-I NATURE OF RISK 6+3

The Concept of Risk (L2) - Classification of Risk (L2) - Risk and Human Behavior (L2)
- Attitude towards Risk (L2) - Human Response to Risk (L2) - Nature of Risk
Management (L2) - Development of Risk Management (L2) - Economic reforms in
India leading to Insurance sector reforms. (L2)

UNIT-II RISK MANAGEMENT ESSENTIALS 6+3

Risk Management (L2) - Risk Management Process (L2) - Statement of Objectives
(12) - Identification of Risks (12) - Evaluation of Risks / Exposures(13)
Consideration and Selection of Risk Management Techniques Risk Control, Loss

Prevention, Risk Avoidance, Risk Transfer, Risk Retention (L2) - Evaluation and

Review (L2) - Risk Identification and Evaluation (L2) - Sources of Risk (L2)

Exposures to Risk(L2) - A framework for Potential Risk- Identification (L2)

Hazard and Loss Analysis.(L2)

UNIT- III PRINCIPLES OF INSURANCE CONTRACT 6+3

Financial and Legal Definition of Insurance (L2) - Insurable Loss (L2) - Principle of
Indemnity (L2) - Principle of Insurable Interest (L2) - Principle of Subrogation (L2)
- Principle of Utmost Good Faith (L2) - Proximate Cause (L2) - Benefits and costs of
insurance (L2) - Role in mobilizing savings (L2) - Evolution of various types and

Bancassurance in India (L2) - Insurance Products-Life, Health, Commercial (L2) -
Fire & Marine, Property, Liability.(12)

UNIT. IV LIFE INSURANCE MARKET 6+3

Life insurance policies (L2)- contract. (12) -conditions.(L2) - Declaration. (L2) -
Exclusions. (L2) - Nomination (12) -claims settlements-Clauses limiting amount
payable. (L2) - Types of policy (L3) - Term, Endowment, Annuity, Unit Linked,

Retirement or Pension Plans, Group Insurance. (L2)

UNIT. V NON-LIFE INSURANCE MARKET 6+3

KIOT Page 38



Scope and significance of non_life insurance (L2)product categories (L2) _ property insurance, Business

-

OPEN-ENDTO PN

Market segmentation and
rnsurance, Health Insurance

Total No. of periods 47

Upon comptetion of this course the students wi, be abre to:

;sroom teaching. S

;essment only and
iuch

not

Bloom's
Taxonomyco1 Understand the relevan.e nf rrrri

co2 APoly the risk
prooucts. L2-Understand

co3
insurance contracts.
Annlv lznav l,aAnn ^c ):ct

gement.
h L3-Apply

nportance in
L2-Understand

co4 ' '-r. , ,\, rvrYrsuyg I

recommend suitable
I utrrerenl types
coverage options.

of life insurance policies to

IJ dprcl .1

L3-Apply

co5 ,v L,,s vorruus Lypes oI non_life insura

TFYT RTTATZC.
L2-Understand

1.
George E.Rejda, principles of ln.r.un* lnd
Education, 2020
S. Arunaj
Macmillan Publishers Lrrt 2onq

Risk Management, l4th

2.

REFERENCE BOOKS

)rinciples and practice,22"d edition, Strltur r.td1.
M.N. Mishra & S.B. Mishra, Insurance
Chand Publicationc 70.t A

2

2ndedition, Tata
Niehaus, Risk Management and Insurance,

Mark S.Dorfman,David A.Cather ,Introduction to Risk Management and Insurance 10thedition, pHI Learning, 2012.

-

Scott Harrington, Gregory
McGraw Hill. 2010

3.

4. Perspective in a

5

Publisher Website link

https ://irda i .gov .in/

Topic
1. and DeVelODment Arrthnrifrr nf Tnrri Annual Repofts

2 My great learning

Insurance Institute of India

https ://olympus. myg reatlearni
ng.com/login

Introduction to
Insurance

3. https ://www. i nsura nceinstitut
eofi n dia. com/ce rtifi cate _cou rse

Factll$ of Milagomcnt Scicncos
Knowlcdgo Inrtitutc of Technology

KIOT Campu3, l(akapahyam,
Salcm-C37 5(X
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in Insurance

VIDEO REFERENCES:

Video
Details Name of the Expeft Topic Video link

1 SWAYAM Dr.K.Uma lMadurai
Kamaraj University

Fundamental of
Insurance

https://on linecou rs
es.swayam2.ac.in/
cec20_rng2 4/previ
CW

2 SWAYAM

Dr. Girija Shankar,

Savitribai Phule Pune

University,

Fundamentals in
Banking and
Insurance

https://on linecou rs
es.swayam2.ac.in/c
ec20_m908/previe
W

Mapping of COs with POs

COs
POs

PO1 P02 PO3 PO4 PO5 PO6

co1 3 1 1 2 1 2

co2 2 1 1 2 L 2

co3 3 1 1 2 1 2

co4 3 1 1 2 1 2

co5 2 1 1 2 1 2

Avg. 2.6 1 1 2 1 2

1 - Low, 2 -Medium, 3 - High
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Programme
& Branch

CP T P c

3 3 o o 3

PG

a

1.

Y. g! VUJEL

Understand toTrhTo

2 To Gain Knowledge in FII contributions,
To UnderStand the International hnnrt p, /ah+ -.--r-^!

3.

4 To Understand the Fi t

5.

2

f mportance

Th

h o w to m a n a s e ., :i",'n' 1n'3 J: L f liT' ,,,.T: J :,t rLf;,l' ;ffi,: ?ii #:J-:::investments' The formulation of global market poliiies and regulations aids in thecreation of a computational finance analytics strategy for profitable commercialventures.

finance. versy of transfer pricing in internationalReal-Life
Examples

vq"'|r o >rgrrrcdnE portron of its revenue from internation;manage currency risk, Apple uses hedging strategies, such as forrand options, to protect against unfavorabre currency fructuations thits profitabilitv.

ll markets. To
ward contracts
at could affect

Linkages
Th^-rrrErE orE SLIUIlg connectlons between international finance and many of the areas

:ffi :::,:';: #"'^" flT:::::::: .: : -:':: :iii; ";";,, Fi na ncia, Deri va ri ves,

UNIT.I
dgement.

C

F

F

SI

ir

N I ERNATIONAL TRANSACTIONS
9

)verview and Evorution of Internationar Finance (L1) - rnrtitrtio*1o- lnt"-inance (L2) - Internationarization process (L2) - Internationar Monetinancial system (L2) - Balance of payments (L2) - Exchange Rate ancupply (L2) - Internationar parity rerations (L2) - purchasing power parity
parity (12).

UNIT-II
NT

- International M&A (L2) _ Financial Tec
_[]xejor countries (L2).

9

UNIT. III INTERNATIONAL M ON ETARY SYSTEM
9

\u-

FaoIU of MilagomGnt Scicncer
Knowlcdge lnrUtutc of Technology

KIOT Campu., Xrkrp.hyam,
Sdom-C37 5O{

INTERNATIONAL FINANCE

Version: 1.0



Introduction to Institutions of the Foreign Exchange Interbank Market (L1) - Foreign
Exchange Spot and Market rransactions (L2) - forward market (L2) - Hedging and
Speculation (L2) - Hedging FX Transaction Exposure (L2) - Eurocurrency market(
L2) - international banking (L2) - structure and instruments (L2).

UNIT- IV BORROWING AND LENDING: INTERNATIONAL SoURcEs oF FINANcE 9

Bond Markets of various countries (L2) - Fixed and floating rate notes (Lz) -
syndicate loans (12) - Syndicated Euro credits (12) - ADR (12) - GDR (12) -
Managing interest rate risk (L2) - Bond prices and yields (L2) - Bond Management
(12) - Tools and Techniques (12).

UNIT- V
INTERNATIONAL RISK ASSESSMENT AND OTHER INTERNATIONAL MARKETS

9

Country and political risk analysis (L2) - benefits and risks of international portfolio
investment (L2) - assessing country creditworthiness (L2) - futures markets and
instruments (L2) - options markets and instruments (L2) - option pricing (L2) -
option pricing theory in financial risk assessment (L3).

Total No. of Periods 47
oPEN-ENDED PROBLEMS/QUESTTONS

Course specific Open Ended Problems will be solved during the classroom teaching. Such
problems can be given as Assignments and evaluated as Internal Assessment only and not
for the End Semester Examinations.

Course Outcomes:

Upon completion of this course the students will be abte to:
Bloom's
Taxonomy

co1
Remember the evolution, process, and system of International
Finance.

L1- Remember

co2
Understand the concepts of international mergers and acquisitions,
financial techniques and regulations.

L2- Understand

co3 Understand about international Monetary system. L2- Understand
co4 Understand about ADR, GDR and Bond Management. L2- Understand
co5 Apply the suitable methods for International Risk Assessment. L3 - Apply

TEXT BOOKS:

1. leff Madura, International Corporate Finance, 13th Edition Cengage Learning, 202L.
2 P G Apte, "International Financial Management", Sth Edition, Cengage Learning, 202L.

REFERENCE BOOKS:

1
Anuj Verma, Pinky Agarwal and Shika Singh, "International Financial Management"
Revised Edition, SYB Gen Learning, 2023.

2. Alan C. Shapiro, Multinational Financial Management, 5th Edition, PHI Learning,20lO.
3. Eunand Resnik, International Financial Management,5th Edition, Tata McGraw Hill,21ll.

WEB REFERENCES:

Publisher Website link Topic

1
NSE INDIA - Annual Report
Publications

https ://www. nsei ndi a. com/resources/excha
nge-comm u n ication-press- releases
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Goldman Sachs Research https://www. gold ma nsachs. com/intelligenc
e/seri es/gold ma n -sach s- resea rchl

Internati on a I

Securities
Market

VIDEO REFERENCES:

NPTEL -
Internationa I

Finance

Prof. A.K. Misra, Vinod
Gupta School of
Management, IIT
Kharagpur.

http://www.digimat. i

n/n ptel/courses/vide
o/110105057/LO7.ht
ml.

Dr. Piere-Oliver
Gourinchas, Director
(R&D), rMF.

https://www.youtu be
.com/watch?v=Ji Ay
9uFSYk

Mapping of COs with pOs

COs POs

PO1 PO2 | eos PO4 PO5 PO6
co1 3 3 1

co2 3 2 1 1

co3 3 2 1 1 1 1

co4 2 1 2 1

cos 2 2 1 2 1

Avg. 2.6 2 1 1.4 1 1

1 - Low, 2 -Medium, 3 - High

Fearl$ of Milagcmcnt Scicnces
Knovledgc lnrtitutc of Tcchnology

KIOT Cempu., XakaPalaYam,
Srlcm-t37 5O{



MB23FM505 FINANCIAL MARKETS
CPI L IT P lc
3 2 1 o ls

Programme
& Branch

PG . MASTER OF BUSINESS ADMINISTRATION

Course Objectives:

1. To understand the structure and functioning of the financial market.
2 To learn the basic concepts and functions of the primary market.

3 To Learn about the secondary market and major stock exchanges in India.

4
To study the various debt instruments such as government bonds, corporate bonds,
municipal bonds, and Treasury Bills.

5 To know the different types of mutual funds.

INTRODUCTION (Not for Examination) 2

Importance
Financial Markets it provides a comprehensive understanding of the financial
system, the mechanisms that drive financial markets, and the critical role they play
in the economv.

Real-Life
Examples

SBI Capital Markets Limited: Capital Markets.

ICICI Prudential Asset Management Company Ltd: Mutual Funds.

Linkages Previous Course: Financial Management for Decision Making.

UNIT-I FINANCIAL MARKETS IN INDIA 6+3
Indian financial system and markets (L2) - structure of financial markets in India
(L2) - Types (L2) - Participants in financial Market (L2) - Regulatory Environment,-
RBI, CCIL, (L2) Common securities market, Money market (L2) - Capital market
(L2) - Governments philosophy and financial market (L2) - financial instruments.
(12)

UNIT-II INDIAN CAPITAL MARKET- PRIMARY MARKET 6+3
Primary Market (L2) - Primary market system (L2) - Types of scripts (L2) - Issue of
Capital: process/ regulation priclng of issue, (L2) - Methods of floating new issues,
Book building (L2) - Primary markets intermediaries: commercial banks,
development banks, Merchant banker, issue managers, rating agencies etc. (L3) -
Role of primary market (L2) - Regulation of primary market. (L2)

UNIT- III SECONDARY MARKET 6+3
Stock exchanges in India (L2) - History and development -listing (L2) - Depositaries

- Stock (L2) exdrange mechanism: Trading, Settlement, risk management, Basics of
pricing mechanism - Player and stock exchange (L2) - Regulations of stock
exchanges(L2) -Role of SEBI - BSE, OTCEI, NSE, ISE, (L2) - Role of FIIs, MFs and
investment bankers (L2) -Stock mad<et indlces - calculation. (L2)

UNIT- IV DEBT MARKET AND FOREX MARKET 6+3
Bond markets in India: Government bond market and its interface with capital
Market (L2) - Components of bond market (L2) - G-Sec, T-Bills, Corporate Bonds,
Yield conventions, Role of primary dealers, Auction Markets (L2)- Pricing of Bonds
(L3) Introduction to Forex markets, basics in exchange rates theory (L2) - Forex
risk exposures and basics of corporate forex risk management. (L2) N
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UNIT. V MUTUALFUNM I-' AIIIJ VENIURE CAPITAL AND

markets (L2) - Brief introduction to. Role of VCs and pEs in financial
uity. (12) 

l

6+3

47

-

OPEN-ENDED PR

Course specific Open Ended pro

#i:i?:fil: :1: i:3:::::i':,r^iT::ts and evaruared as rnternar Assessment r

tng,
rnly

Course Outcorrrc

Upon completion of his course the students will be able ta Bloom's
Taxonomyco1 Ilndo..
L2- Understand

co2 Apply the underlying st
markets.

-

UnCerstand fho;;;;

e ano runctions of Indian financial
L3-Apply

co3 snares and the role of intermediaries
L2-Understand

co4

co5 L3-Apply

TEXT BOOKS:

-

Prasanna Chandra,-nve
McGraw Hi11,2021.
S. Kevin, Securitylnalyr
India Pvt Ltd. 201G.

L2-Understand

1 ition, Tata

2. rs & portfolio Management,3rd editton, prentice+att oi

REFERENCE BOOKS:

1
Christopher

McGrawHill, New Delhi, Sixth edition, 20L7.

ents and Markets

nd Services,2

3 rd Innovations,

vl EB REFERENCES:

Publisher Website link Topic

1. NPTEL https ://onli necou rses. n ptel. ac. in/noc23
_m946/preview

-

https://ww*..orffi
A I -rn: rlzal-c-a lnl-. ^ I

Financial Institutions
and Markets

2 Coursera
Financial Markets

V

_. ,.,_, ,.".o :,,__ot 
I

.DEO REFERENCES:

N

MBA Regu , rrrJ rrl'
Stuoies
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Video
Details

Name of the Expert Topic Video link

1 Youtube Video

Prof. Aanchal Nigam,
Professor, DT.APJ
Abdul Kalam
Technical University,
Lucknow.

Capital Market:
Primary and
Secondary Markets

https://onlinecou rs
es.nptel.ac.inlnoc2
3_m946/preview

2. NPTEL

Prof .C S. Mishra
Department of
Humanities & Social
Sciences, IIT
KharaqDur.

Mutual Funds https://www.youtu b
e.com/watch?v=Izz
xjks9AOS

Mapping of COs with POs

COs
Pos

PO1 P02 PO3 PO4 PO5 PO6

co1 3 2 1 1 2

co2 3 3 2 2

co3 2 3 1 1 2

co4 2 3 1 1 2

co5 3 3 1 1 2

Avg. 2.6 3 2 L.2 1 2

1 - Low, 2 -Medium, 3 - High
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FINANCIAL DERIVATIVES cPl L I r I p c

3

Cor

1. TO Understand the Finannirt Fro.i.
2

TO Understand thp (-nnnanr-- ^r n ^!,--3.

4. To Learn about Swaps
5 To Under<t:n.l rho

INTRODUCTION (Not for Examination)
The potentut to n"ffi
subject of financial derivatives.
management, hedqino. markcr arhirrr

2

fmportance

Real-Life
Examples

m a n a s e m e n t a n d ;;;s ;'', ;;";;.';..=";, :"i;""" . Ln:.":? :il : :Decisions about a variety of issues, like risk management, harbitrage, and specuration, are made with it in mind.beans wi, fa,months' To protect against this potentiar price drop, the producefutures contract to seil coffee beans at a fixed price for six mon,COntfaCt IOCkS in a sellinn nrira lh,ra L^r-:-

o help with risk
cial derivatives.
edging, market
in the next six

rr enters into a
rs. This futures
g prices

Linkages Knowlpdna ^f fin5^^i^r )^-t-.- L,-. --"vvvv vr rlrrqrrLlor uclrvdtlves ls related to fundamental disciplines like

INTRODUCTION

Financial F)orirr:ri.,^^ Ar^^-:- -

financial
a rkets.

UNIT-I
9

of Derivatives (L1) _ Forward Contracts
2) - Swaps (L2) - Differences between

Traders (L2) - OTC and Exchange Traded
2) - Uses and Advantages of Derivatives

FUTURES CONTRACTUNIT.II
9

Qnoe ifi

OPTIONSUNIT- III
9

UNIT- IV
L2).

N

I

5 WAPS
9

K]OT
MBA Regul ?ff2Studiec
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Definition of SWAP (L1) - Interest Rate SWAP (L1) - Currency SWAP (11) - Role of
Financial Intermediary (L2) -Warehousing (L2) - Valuation of Interest Rate Swaps
and Currency SWAPs Bonds and FRNs (L2) - Credit Risk (L2).

UNIT- V DERIVATIVES IN INDIA 9

Evolution of Derivatives Market in India (L1) - Regulations - framework (L1) -
Exchange Trading in Derivatives (L2) - Commodity Futures (L2) - Contract
Terminology and Specifications for Stock Options and Index Options in NSE (L2) -
Contract Terminology and Specifications for stock futures and Index futures in NSE

(L2) - Contract Terminology and Specifications for Interest Rate Derivatives (L2).

Total No. of Periods 47

oPEN-ENDED PROBLEMS/QU ESTIONS

Course specific Open Ended Problems will be solved during the classroom teaching. Such

problems can be given as Assignments and evaluated as Internal Assessment only and not

for the End Semester Examinations,

Course Outcomes:

Upon completion of this course the students will be able to:
Bloom's
Taxonomy

co1 Understand the good skills in hedging risks using derivatives. L2- Understand

co2 Understand future contracts and options. L2- Understand

co3 Apply in-depth knowledge in financial options and swaps. L3- Apply

co4 Understand the evolution of derivative markets. L2- Understand

co5 Understand the stock options and index futures in NSE. L2 - Understand

TEXT BOOKS:

1
John.C. Hull, "Options, Futures and other Derivative Securities", 11th Edition, PHI Learning,

2023.

2.
Rajiv Srivastava, "Derivatives and Risk Managemenl",2nd Edition, Oxford University Press,

2020.

REFERENCE BOOKS:

1.
S.L. Gupta, Financial Derivatives- Theory, Concepts and Practice, gth Edition, PHI

Publication,2018.

2.
D.C. Patwari, Ansul Bhargava, "Options and Futures: An Indian Perspective,2nd Edition,

Jaico Publications, 2018.

WEB REFERENCES:

Publisher Website link Topic

1
NSE INDIA - Annual Report
Publications

https ://www. nsei ndi a. com/resou rce

s/excha nge-com m u nication -press-
releases

Futures & Options
Trading.

2 ANMI Journal
https://a n mi. in/Showflip/showj ourn
altopics

Association of National
Exchange Members of
India Maqazine.

VIDEO REFERENCES:

Video
Details

Name of the Expeft Topic
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1

NPTEL Video -
Financial Derivatives
& Risk Manaqement

Prof. J. p, Singh, IIM,
Roorkee.

Lecture https ://a rch i ve. n ptet
.ac. inlcours es/ IIO/7
07/L70707728/

2.

NPTEL Video -
Financial
Institutions and
Markets

rror. Jttendra Mahakud, IIT,
Kharagpur

Lecture https://www. youtu be
. com/watch ?v= CFsgt
xOytkU

MaPPinq of COs rrrirh D6a

COs P Os
PO1 PO2 PO3 PO4 PO5 PO6

co1 3 3 1

co2 3 2 1 1

co3 3 2 1 1 1 1

co4 3 1 2 1

co5 3 2 1 2 1

Avg. 3 2 1 L.4 1 1

1- low,2 -Medium,3 - Hioh

MBA Regula

caculU of Milagement Sciences.
Knowleclge lnstituta of Technolog t
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STRATEGIC HUMAN RESOURCE MANAGEMENT
cPl L lr P c

MB23HR5O1 3lZ lr O 3

Programme
& Branch

PG- MASTER OF BUSINESS ADMINISTRATION Version: 1.O

Course Objectives:

1. To understand the concept and practical understanding of the role of HR professionals as

strateqic partners in orqanizations.
2. To Explain the HR strategies, policies, and systems for HR Development.

3 To Discuss the appropriate technology tools in the HRM system,

4. To classify the career and competency development for career growth and organizational
SUCCCSS.

5 To identify the roles and responsibilities of a coach, including the boundaries and ethical
considerations.

INTRODUCTION (Not for Examination) 2

Importance
Strategic Human Resource Management (SHRM) represents a critical approach in
modern business management, focusing on aligning human resource policies and
practices with the strateqic objectives of an orqanization.

Real-Life
Examples

This course will help the students become HRD professional in various consultancy
firm and IT Sector,

Linkages
Management Concepts & Organizational Behavior

Human Recourses Management.

UNIT-I CONTEXT OF SHRM 6+3

SHRM (L2) - SHRM models (L2) - strategic HRM vs Traditional HRM (L2) - Barriers to
Strategic HR (L2) - Adopting an Investment Perspective - Understanding and
Measuring Human capital (L2) - Human side of corporate Strategies (L2).

UNIT-II HUMAN RESOURCE DEVELOPMENT 6+3
Meaning (L2) - Strategic framework for HRM and HRD (L2) - Vision, Mission and
Values (L2) - Importance (L2) - Challenges to Organisations (L2) - HRD Functions
(L2) - Roles of HRD Professionals (L2) - HRD Needs Assessment (L2) - HRD
practices (L2) - Measures of HRD performance (L2) - Links to HR, Strategy and
Business Goals (L2) - HRD Program Implementation and Evaluation (L2) - Recent
trends (12).

UNIT- III E.HRM 6+3

e- Employee profile (12) - e- selection and recruitment (L3) - Virtual learning and

Orientation (L2) - e - training and development (L3)- e-learning strategies (L2) -
e- Pedormance management (L2) - Use of mobile applications in HR functions
(L2) - Development and Implementation of HRIS (L2) - Designing HR portals (L2)

- Issues in employee prlvacy (L2) - Employee surveys online (L2).

UNIT- IV CAREER & COMPETENCY DEVELOPMENT 6+3

Career Concepts (L2) - Roles (L2) - Career stages (L2) - Career planning and
Process (L2) - Career development Models (L2) - Career Motivation and

Enrichment (L2) - Designing Effective Career Development Systems (L3) -
Competencies and Career Management (L2) - Competency Mapping Models

Equity and Competency based Compensation (L2).

, KIOT Page 50



UNIT- V EMPLOYEE COACHING & COUNSELING
6+3

OPEN.ENDED PROBLEMS /OT IFqTT

Need for Coaching (L2) _ Role of HR in coaching (L2(L2) - Skills for Effective Coaching (12) _ Coaching
Counseling (12) - Role of HR in Counsetin g (L2)
Programs (L2) - Counseling Effectiveness (L2).

Total No. of periods 47

I Course specific Open-Ended pr
problems can be given as Ass
not for the End Semester Examinations.
Course Ort"o

Upon compretion of this course the students wi, be abre to

-

Ilndarcfrn.l h^.., un

lassroom teaching. I

ral Assessment only
iuch

and

Bloom's
Taxonomyco1
L2- Understand

co2
aDplications / HKLJ and their

L2- Understand
co3 APPIV the e- Selpr-tinn rn.r
co4

TEXT BOOKS:

paperback, 2023.

education,
REFERENCE BOOKS:

Gary DeSsler, Human Resource MAn:nomo^t- 17th ^r:.

l-3 - Appty

co5 ApplyL3

Asia, N

L3 - Apply

1.

2.

1

2.
edition, Pearson, New Delhi, 2014.

3. grng Human Resource, McGraw Hill, 2015.
WEB REFERENCES:

Topic
r-uDilsner Website link

1. Forbes https ://www.forbes. co m / advisor/business/
strateg ic-h u ma n -resou rce-ma narromanr / Why strategic HRM

2 India free notes
strategic HRM policies

VIDEO REFERENCE

Video Detaits
Video link

1. NPTEL Prof. Ashish pandey, IIT
Bombay

Advances in
Strategic Human
Resource

https://www. youtu b
e. com/watch ?v=tNT r
gjl6lTo&list=pLOzRy
Vm0a65ey68Fx033 D
wMsBi2H03hnR

2. Others Prof.S. P.Si ngh, Gurukul
Kangri Universit,

Strategic Human
Resource

KIOT
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Mapping of COs with POs

COs
POs

PO1 PO2 PO3 PO4 PO5 PO6

co1 2 1 2 1

co2 2 3 2 1

co3 2 3 1

co4 2 1

co5 2 1 3

Avg. 2 1.6 1.3 2 2 1

1 - Low, 2 -Medium, 3 - High



MB23HR5O2 INDUSTRIAL RELATIONS AND LAROIIP I E CPI L IT P c
Programme
& Branch

J 9l2l1 o 3

1 To explore conceDtrral rrndorcr
2. To understand tho I I

I srnat retations and trade union movements.

3 To understand the rules relafc (1 t^ r).tn.i^
4.

femUnefatiOn - oratr rifrr rn.t am^r^..^ -r-
5.

mpensation.
l-o learn the l:rarc rat=.aA ^-^r^..-

managers adhere tO leOal comnlianr-a in nraa- +^ -,.- !L_ !

2
Importance

Real-Life
Examples

This course will help the students to have basic understanding about various legeprocedure foilowed in industriar disputes frame .";;";;;on structure for serettindustries, Honda Case and pricol case.

Nil 

-

ed

Linkages

UNIT.I INDUSTRIAL RELATIONS
6+3

a

.];I#H',eff|] G2) - Approaches to rR (12) - rndusrriat
L2)-objective, ?',-"i'i?:3.r1,.!?,.;[:s;#;.,*ji ",,-"'-"' \r-2) - Rights and responsibirities (L2) - t.pi"v"" rliations in IT sector (L2).

UNIT-II TIIUUS I KIAL CONFLICTS AND

-

The Industrial nic^' +I.l^i--lill
LABOUR WELFARE 6+3

lL2
L2)
(L2
2)-

LABOUR LEGISLATIONS-I

iB:B?ff)T'6-1,';

UNIT- III
6+3

UNIT. IV LAT'(JU R LEGISLATIONS-II

LABOUR LEGISLATIONS-III

6+3

UNIT- V
6+3

Employees'
Contract

7952
196 1

tYlscell ons act
(L2) - efit Acr

n Act,

(L2)
(L2)

Page 53
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oPEN-ENDED PROBLEMS/QUESTTONS

Course specific Open Ended Problems will be solved during the classroom teaching. Such

problems can be given as Assignments and evaluated as Internal Assessment only and not

for the End Semester Examinations.

Course Outcomes:

Upon completion of this course the students will be able to:
BIoom's
Taxonomy

co1 Understand the Industrial relations system and Trade unions. L2-Understand

co2 Understand the industrial disputes and labour welfare measures. L2-U ndersta n d

co3 Understand the legal provislons for factory workers, wages and Bonus. L2-U ndersta n d

co4
Understand the legal provisions for equal remuneration, gratuity,

compensation, industrial employment and Apprenticeship.
L2-U ndersta n d

co5
Understand the legal provisions for EPF, ESI, Maternity, and contract
labou rs L2-Understand

TEXT BOOKS:

1.
Mamoria C.B. and SathishMamoria, Dynamics of Industrial Relations, Himalaya Publishing

House, 16th edition, New Delhi, 2OL6.

2
ArunMonappa, RanjeetNambudiri, PatturajaSelvaraj. Industrial relations & Labour Laws,

Tata McGraw Hill, 2nd edition, 20t7.
REFERENCE BOOKS:

1. Kapoor N. D, Elements of Mercantile Law, Sultan Chand, 34th edition, India, 2OL4.

2 P.K. Padhi, Industrlal Laws, PHI, 4th edition, 2077.

3
P.N.Singh, Neeraj Kumar. Employee relations Management, Pearson Education, 1't edition,

2011.

WEB REFERENCES:

Publisher Website link Topic

1
Dr. Babasaheb Ambedkar

Open University Ahmedabad

https://baou. ed u. inlassets/pdf/PG D H R

_201_slm.pdf
Labour Laws

2.
The Institute of Company

Secretaries of India

https : //www. i csi. ed u/medi a/webmod u

I es/p u bl i cations I 7 .o/o2OIn d ustri a l, %o 20
La bou rolo20 ando/o2OGenera lolo20 Laws.
Ddf

Industrial relations

VIDEO REFERENCES:

Video
Details

Name of the Expert Topic Video link

1 NPTEL

Prof. Kalyan Chakravarthi
Vinod Gupta School of
Manaqement, IIT Kharaqpur

Industrial relations
https://www.youtub
e.com/watch ?v= 6l -
VvleH06k

2. NPTEL

Prof.Anuradha Sharma,
Department of Humanities
and Social Sciences, IIT
Del hi.

Industrial relations
and conflict
management

https://www.youtu be

.com/watch?v=Y4XH
zXSVE7
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MaOoino of COc ra,i+h

COs POs
PO1 PO2 PO3 Pr)4 PO5 PO6

co1 2 2
1

co2 3 2
1

co3 2 1 3

co4
2

cos 3

Avg. 2.3 2 3 1

1-Low,2-Medium, 3 - High
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MB23HR503 ORGANISATIONAL DESIGN, CHANGE AND DEVELOPMENT
CP L T PC

3 o3 o ls
Programme
& Branch

PG-MSTER OF BUSINESS ADMINISTRATION Version: 1.0

Course Objectives:

1. To' understand the fundamentals of organizational design.

2. To study the process of organizational change and factors resisting to change.

3. To study the process and techniques of organizational development.

4. To learn about organizational development interventions.

5 To study about organlzational evolution.

INTRODUCTION (Not for Examination) 2

Importance
Understand the organizational
interventions -team building -
design,

structure - strategic decision-making - OD

challenges and opportunities in organizational

Real-Life
Examples

Microsoft's Transformation Under Satya Nadella

IBM's Transformation from Hardware to Services

Linkages
Pre-Requisite: Studied the fundamentals in Management concepts and

organizational behavior in the first semester.

U NIT-I ORGANIZATIONAL DESIGN 9

Organizational Design (L1) - Determinants (L2) - Components (L2) - .Basic

Challenges of design (L2) - Differentiation, Integration, Centralization,
Decentralization, Standardization, Mutual adjustment (L2) - Mechanistic and

OrganiC Structures (L2) - Technological and Environmental Impacts on Design

(L2) -Impoftance of Design (L2) - Success and Failures in design (L2).

UNIT.II ORGANIZATIONAL CHANGE 9

Meaning (L1), Nature (L1), Forces for change (L2) - change agents (L2) -
change process (L2) - Types and forms of change (L2) - Models of change (L2)

- Resistance to change (L2) - individual factors (L2) - organizational factors (L2)

- techniques to overcome change (L2) - Change programs (L2) - job redesign

(12)

UNIT- III ORGANIZATIONAL DEVELOPM ENT 9

Introduction (L1) - evolution (L2) - basic values and assumptions (L2)

foundations of OD (L2) - Process of OD (L2) - managing the phases of OD (L2)

- organizational diagnosis (L2) - Process (L2) - stages (L2) - Techniques (!zl -
Remote work optimization (L2) - Agile Transformation (L2)

UNIT- IV OD INTERVENTION 9

Human process interventions (L1) - Individual, group and inter-group human

relations (L2) - structure and technological interventions (L2) - strategy

interventions (L2) - sensitivity training (L2) - survey feedback, process

consultation (L2) - team building (L2) - inter-group development (L2).

KIOT Page 56 MBA Regu
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UNIT- V ORGANIZATIONAL EVOLUTION AND SUSTENANCE 9

OPEN-ENDED PROBI FMS /.rI IE

vr sd,zdLrorar rrre cycre (L2) - Moders of transformation (L2) _ Moders oforganizationar Decision making (L2) - organizationar Learning (L2) _ Innovation,Intrapreneurship and creativity (L2) - HR imprications (L2) _ chailenges and
texts (13)

( L2).

Total No. of periods 47

I

Course specific Open Ended problems will be solved Ouring thproblems can be given as Assignments and evaluated as Interr
for the End Semester Examinatronc

classroom teaching.
Assessment only an

e

a
uch
not

Corrrca flrrtaa

Upon completion o1

lnderclend l-lra f,,^-l--

this course the students wilt be able to:
Bloom's
Taxonomy

co1 or organtzational
design.

design and factors,v Lr rs I ut tudt I tcl lLdlS

L2-Understand

co2 gantzauonal change, types, and models
rv Lr rE Pt uLtr55 ul

L2-Understand

co3 rques or organtzational
development.
Understand or I

v

af

L2-Understand
co4
co5

TEXT BOOKS:

Cu.uth n. :oru,
Wendell L. French, Cecil H. Bell, Jr, Veena Vohra _ Organization D
Science Interventions for Orqanizational Imnrovpmanr qivrh E.ri+

L2-Understand
L3-Apply

1.

2 evelopment: Behavioral

ion 2077.

Organisational Design and
Rajiv Shaw: Surviving Tomorrow: Turnaround Strategies in
Development, Vikas publishing House.

1.

2.

WEB REFERENCES:

urgantsation Development and Change,

Publisher Website link Topic

1
Journal of change

management
https ://doi .org/ tO.LOBO / t46g7o 1 05003
59250

Organizational change
Management

2
Harvard Business
Review

https : //h b r. orglsea rch ?term =j.o/o2Os.o/o
20mouton

Breakthrough in
Organization
Development

VIDEO REFERE NCES:

Video
Details Name of the Expert Topic Video link

1.
NPTEL

Prof .Zillur Rahman
Department Manaqement

Dimensions of
Organization

MBA Regula $udicr
Feculty of Izragcmcnt Sclcnco!
Knowlcdgc lnriitutc of Tcchnology

KIOT Crmgur, Xakapalayam,
Salcm-637 504
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Studies IIT Roorkee Stru ctu re PAE&Iist= PLLy-2iUCG8
TAsvWatbQyEjBPpfeYO
u81f&index=9

2. NPTELHRD

Prof. Vinayshil Gautam,

Depaftment of Management

Studies, IIT Delhi.

Organization
Change and
Organisation
Development

https ://www.youtu be. co

m/watch?v=zYBBk2Rzjs
A

Mapping of COs with POs

COs
POs

PO1 PO2 PO3 PO4 PO5 PO6

co1 3 2 2 2 2 2

co2 3 3 2 2 2 2

co3 3 3 3 2 2 2

co4 3 3 3 2 3 2

co5 2 2 2 2 2 2

Avg. 2.8 2.6 2.4 2 2.2 2.O

1 - Low, 2 -Medium, 3 - High

KIOT Page 58 MBA Reg i:I
Faculty of Milagcmcnt Scicnoot
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MB23HR504 NEGOTIATION AND CONFLICT MANA':trM 9PI L JT P c

PG - MASTER OF BUSINESS O"'*,,#
I

c

123 o 3

1.

vsJEerrvE5r

To understand the fundampnf:tc ^r
2.

3

4.

5

INTRODUCTION (Not for Examination)
Understand,rn
management-conflict resolution.

2
f mportance conflict

Real-Life
Examples

n,,,o4u, dru vvdrenouse workers, Unionization Efforts: Labor Negotiation.
Uber's Cultural Conflicts- Conflict between different nr^,,nc

Linkages \-uurse: urganizationar Behavior and Human resource Management.
UNIT-I I.'AIVIEN IALs OF NEGOTIATION

6+3
Nature, Characteristics of negoti
Structure - Norms & values (L2) _

(L2) - Perception and preparation (L2) - communication and InfrTechniques of Negotiation (L2) _ Issues in negotiation. (L2)

NEGOTIAT'O* 
",*

ation (L2) _ Negotiation power (L2
s in negotiation. (L2

tiation (L2) -
iation process
uence (L2) -

rr distributive
l) - source of

UNIT-II
6+3

UNIT- III INTRODUCTION TO CONFLICT MANAGEMENT

co n ti n s e n cy a p p roa ch, co n rr i ct r.. 
" 

n 
"l-,lt"T," i riill; 

t 
:ffi:: :HTf :::? ].;trends, confrict distribution, confrict mapping and tracking (L2) _ confrict &

ntages of Conflict. (12)

6+3

UNIT- IV

Individual difference (L2) _ personatities & abilities (12)(12) - Group conftict (12) _ Organizationat conftict ilZjsubordinates & boss-Technique to resolve team conflictconflict strategies. (L2)

RGANIZATIONAL CONFLICT

Interpersonal confl ict
Dealing with difficult
(L2) - organizational

6+3

UNIT- V

Cc

ne

(1,

CO

rI

rLIUI KESOLUTTON AND COST
6+3

models (L2) - framework
in conflict resolution (L2)
conflict resolution (L2)

model (L2) - ctassicat ideas (12) _

resolution 
n

workOtace 
I
l) \\-

KIOT
MBA Regulation of Studics
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Total No. of Periods 47

oPEN-ENDED PROBLEMS/QUESTIONS

Course specific Open Ended Problems will be solved during the classroom teaching. Such
problems can be given as Assignments and evaluated as Internal Assessment only and
not for the End Semester Examinations.

Course Outcomes:

Upon completion of this course the students wil! be able to:
Bloom's
Taxonomy

co1 Understand the negotiation styles and their effectiveness. L2-Understand

co2 Understand the negotiation strategies and cross-cultural. L2-Understand

co3 Understand the conflict resolution strategies and conflict mapping. L2-Understand

co4 Understand the common sources of conflict in the workplace and
strateqies to prevent or mitiqate them. L2-Understand

co5 Understand the different conflict resolution models and cost associated. L2-Understand

TEXT BOOKS:

1. Negotiation - Lewicki, Saunders, Barry, TMGH, 2014.

2
Corporate Conflict Management
PHI, 2007,

concepts & skills by Eirene Rout, Nelson Omika,

REFERENCE BOOKS:

1.
Negotiation- Communlcation for diverse settings- Michael Spangle, Sage Publication,
2008.

2 Managing conflict and negotiation, B.D, Singh, 1st edition, Excel books, 2008.

3
Conflict Management: Practical guide to develop negotiation strategies, Barbara A Budjac
Corvette, Pearson Prentice Hall, 2006.

WEB REFERENCES:

Publisher Website link Topic

1.

Carnegie Mellon

University Library

Publishing Service

https://on linelibra ry. wiley.com/jo urnal/
L7504716

Carnegie Mellon
University Library
Publishing Service

2 Harvard Management https ://www. pon. harvard.edu/tag/nego
tiation -a nd -conflict- ma naqement/ Harvard Management

VIDEO REFERENCES:

Video
Details

Name of the Expert Topic Video link

1 YouTube Prof.A. Malik

Negotiation and
Conflict
Management

https://www.youtu
be.com/watch?v=w
Yb PKTawE4&ab c
hannel =nptel hrd

2 YouTube Prof.Chris segrin

Techniques for
Effective conflict
management and
negotiation

https://www.youtu b

e.com/watch?v= Mgi

4Onnnlsc&ab chan
fl€l= legeofsbs

ru
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Mapping of COs with poc

COs POs

Polipozlpos PO4 | eos PO6
col 2 1 1

1

1 2 2
co2 2 1 1 1 2
co3 3 3 1

1 1 2
co4 3 2 1 2 1 3
co5 1 1

1
1

2

1.4

2 1

Avg. 2.2 1.6 1.4 2

1 - Low, 2 -Medium, 3 - High
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MB23HR5O5 REWARD AND COMPENSATION MANAGEMENT
CPI L IT Plc
313lo o

Programme
& Branch

BUSIN ESS ADMINISTRATION

Course Objectives:
1. To impart skills in designing, analyzing and restructuring reward management systems,

2. To understand the various dimensions of compensation Management.

3. To understand and managing reward system in an organization.
4. To learn how to frame employee peformance related compensation.
5 To know about the executive compensation and it impacts in business growth.

INTRODUCTION (Not for Examination) 2

f mportance
This course aims to improve students' understanding of how HR managers
implement various techniques of pay strategies used by the organization to
motivate, retain, and satisfy all employees who work in the organization.

Rea!-Life
Examples

Infosys aims to provide a fair, transparent and competitive reward structure.

Flipkart has implemented several reward and compensatlon initiatives designed
to retain employees and reduce attriUon, especially in a competitive market.

Linkages Pre-Requisite: Students studied basic concept of compensation Management in
Human Resources Management.

UNIT-I INTRODUCTION 9

compensation (L2) - Definition (L1) - objectives (L2) - principles of
compensation formulation (L2) - Compensation Design and strategy G2)
theories of wage determination (12) - wage structure (L2) - types of wages (L2)
- wage boards (L2) - wage policy (L2) - compensation trends and reward system
in India (12),

UNIT-II EMPLOYEE COMPENSATION AND LABOUR MARKET 9

Macroeconomics of Labour markets (L2) - Unemployment and its impact on
labour market (L2) - Neoclassical microeconomics of labour markets (L3) -
models, supply and demand (L3) -economic model Implications on employee
compensation (L3) - economic theories and employee compensation (L3)-
valuation of employee compensation (L2).

UNIT- III MANAGING EMPLOYEE BENEFITS 9

Nature and types of employee benefits (L2) - statutory employee benefits in
India (L2) - Deferred compensation plan (L2) - Non-monetary benefits.(L2)
Reward (L2) - Meaning, Elements, Types (L2) - Basic concepts of reward
management (L2) - Designing reward system (L3)- Difference between reward
and compensation (L2).

UNIT- IV PERFORMANCE RELATED COMPENSATION 9

MBA Regula 0d$udicr
Faculty of llaagomont Scicnccs
Knoulcdgc lncdtutc of Tcchnology

KIOT Crmpus, Xak.palayam,
Salcm-637 5(X
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Performance management system
indicators (L2) - standards and m

UNIT- V
rL,N I'LAN

es, Design (L2)_ Relationship
ncentive programmes (L2) _

ration (L2) _ sales incentives

organisations (L3) case study (L3) 
tion Management in Multi-National

Total No. of periods

9

47

vvvrJs rPELrrrL L/perl trnoeo Problems will be solved during the classroom teaching. I

:::?:il;".::..:#,"."J":..:::r,:I::: ""0 evaruated as rnternar Assessment onry
iuch
and

Course Outcomes:

Upon compretion of this course the students wi, be abre to: Bloom's
Taxonomy

co1
I n.-{ o -- or compensation

strategies.
Management and Reward

v,,usr rLot tu Lt te Dalslcs

L2- Understand

co2

Annlv fho rararr..l
L3 - Apply

co3
L3 - Appty

co4
Understand the performance

organization.
related compensation then

L2 - Understand

co5 ^PVIY dcrensucs of executive compensation and itsdeterminants. 
I

TEXTBOOKS: 

-

1.
Richard,L Henderson: Compensation Nu
Pearson Education, 10th edition, 2007.
Gcorne 't- Mr rll-^.,;^L.o r^--. - ^'

World -

2.
9th Edition, 20t7.
REFERENCE BOrlI(S

Y n, compensation planning, McGraw Hill publication,

men : StratFoir- Perrrrrrt1. Richard Thrope & Gill Ho

B. D. Singh, Compensa
2077.

2 edition,

zu00

ion, 3td

3.
uewaKar goel,
learning,200B.

Performance Appraisal and Compensation Management, pHI

l, EB REFERENCES:

Publisher Website link Topic

1
HR platform for
modern business

https ://www. h i bob.com/h r_
glossa rylcompensation-mana gement_
objectives/

KIOT
MBA Regulati Of Studies

Faoilty of Maagemcnt Sci.nccs
Knowledgc lnrtitute of Tcchnology

KIOT Cempul, Krkepalayam,
Srlcm-637 5O4
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2
AIHR I Academy to
Innovate HR

https ://www.a i h r. com/blog/compensa
tion-a nd -benefits/

Types of Compensation
and employee benefits

VIDEO REFERENCES:

Video
Details

Name of the Expeft Topic Video link

1. MHRD

Dr.Mani Shreshtha
GJ University of Science

and Technology Hisar

Compensation and
Business
Environment

https://www. youtu
be.com/watch ?v= X

bwQarTmomc&list
=PLnl4bzqH5QqKL
PDKFv9ZzTSxoDCC
YGz8v

2 N PTEL

Prof.Aradhna Malik

Vinod Guptha School of

Management
Compensation

https://www.youtu b

e.com/watch?v=n Ki

JTpakz_U

Mapping of COs with POs

COs
POs

PO1 PO2 PO3 P04 PO5 PO6

co1 3 3 1 3 2 2

co2 1 3 2 3 2 1

co3 3 1 1 1 3 2

co4 2 2 3 3 1 1

co5 2 3 3 3 2 3

Avg. 2.2 2.4 2.O 2.6 2.O 1.8

1 - Low, 2 -Medium, 3 - High
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MB23HR5O6 INTERNATIONAL HUMAN RESOURCF MAN^A CPI L IT P c
Programme
& Branch srRArroN 

ICn

3lzlr o 3

1.O

1

vsJEL!tyc5;

To understand the imoorr d

2 To infer the various HRM strategies.

-

To explain tn" r"

-

To identify the t

3

4

5. To explain the international co
Appraltsat.

:l-inn

TNTRODUCTION (Not
Helns to affoerirrar., ,-^

for Examination)
2

Importance
differences, and 

''""r*,,iJ"':;o;'"'""::" 
fli:lt' ,]il:fj-i; r;"'':;;',r".:*Hil

,T:[,:"r"rts' 
It equips businesses to compete grobary by reveraging internationar

T^r,^+^r^ ^r- r

Real-Life
Examples

'vvvlos rrroDar workforce strategy: Toyota effectivery manages its diverseglobal workforce by tailoring nn prac-tices to local ..ir."t, while maintaining core
;i#fj", 

values, ensurins consistent quarity una f.oJu.iritv "..o* ii;';;;;;itionar

Unilever,sLocalAdaptation:UnilevercustomizesitsHRfu
cultural norms and labor laws in eacn iountry it operates in, such as offering flexiblework arrangements in Europe ano emptyee werness programs in India.
svu!,rc s Expafrtate Management: Google
employees, offering comprehensive relocation
support systems to ensure smooth transitions
working in international assignments.

uses IHRM to manage it:
packages, cultural traini
and high productivity fo

Linkages Kesource Management

UNIT-I INTRODUCTION TO IHRM
6+3

HRM STRATEGIES

M (12)
t (L2),
'HRM

UNIT-II
6+3

Min
(M&

UNIT- III Kts
:-
rnt

CRUITMENT AND SELECTION
6+3ernational Man = ffi

rxpa t ri a tes i., ; ri:l ; ;;i;;"1; 
";j a,ii'-':::ff ;jHJ:H : Jill ;"Y:,llo,, .r,Current practices (L2).

UNIT- IV F(AINING AND DEVELOPMENT, PERFORMANCE APPRAISAL 6+3

MBA Regulat bl l:,tuores

s aeutiy of Mm.g. tn"fl S?tt]f-:

"'oJdose 
lnstitute 9f 

rgglilol?st

KIOT
Page 65
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Expatriate training program (L2), components (L2), types(L2), effectiveness

measures (L2), HCN training (L2) - Trends in international training and development

(L2) - repatriation process and training - International performance Management

methods - cultural issues in Performance Management.

UNIT. V INTERNATIONAL CO MPENSATION 6+3

Components of international compensation (L3) -
Compensation (L2) - Challenges and choices (L2)

(L2) - emerging Issues (L2).

Approaches to international
- International Labor Standards

Tota! No. of Periods 47

OPEN-ENDED PROBLEMS/QUESTIONS

Course specific Open-Ended Problems will be solved during the classroom teaching. Such

problems can be given as Assignments and evaluated as Internal Assessment only and not

for the End Semester Examinations.

Course Outcomes:

Upon completion of this course the students will be able to:
Bloom's
Taxonomy

co1 Understand of the basics of IHRM, models and practices. L2 - Understand

co2 Understand the strategic orientation and cultural context towards IHRM. L2 - Understand

co3 Apply the International practices on recruitment and selection. L3 - Apply

co4
Understand the International perspectives on training, development
performance appraisa l.

L2 - Understand

co5
Apply the International practices on compensation management in

orga nization.
L3 - Apply

TEXT BOOKS:

1.
peterJ Dowling & D E. Welch: International Human Resource Management, /'" EOltlon,

Cenoaoe Publication , 2OL7.

2
Miguel Martinez Lucio & Robert MacKenzie, International Hu esource Management,2nd

Edition, Sage Publication, 2022'

REFERENCE BOOKS:

1.
lbraizTarique, Dennis Briscoe & randall, International Human Resource Management -
Policies and Practices for Multinati

2
Anne - WilHar Zing, Ashly Pinnington, International hum urce Management, 3'o

edition, Saqe Publication, 2010.

WEB REFERENCES:

Publisher Website !ink Topic

1
Taylors &

Francis
https://www.ta ndfonline. com/toc/rij h 20lcu rrent

Articles on
recent
advancements

2 Wiley Online https : //on I i n el i b ra ry. w i I ey. com/jo u rna l/ 1 748 B 583
Articles on recent
advancements

VIDEO REFERENCES:

Video
Details

Name of the ExPert Topic Video link

1. YouTube Anthony colaco
What is role of HR

in 2025

https ://www.youtu be. c

om/watch?v=tiCPWYiD
oXU

2 YouTube Simple Learning TiPs Types of https://sh 346r
U

MB

ence!
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Employees &
Approaches to
IHRM

Mapping of COs with pOs

COs POs

PO1 PO2 PO3 PO4 PO5 PO6
co1 2 1

co2
2

co3 3 1

co4 2

co5 2

3

1 3

Avg. 2 1.5 1.5 2

1 - Low, 2 -Medium, 3 - High

Selcm-637 5(X



M8230M501 LEAN MANAGEMENT
CP Llrlp c

oo33 3

Programme
& Branch

PG - MASTER OF BUSINESS ADMINISTRATION Version: 1.O

Course Objectives:

1 To Create awareness and impoftance of Lean management in different industries.

2 To understand issues and challenges in implementing and developments in lear

manufacturinq techniques in bustness.

3.
To understand contributions of Lean Management System for improving organizational
petformance.

4 To understand the implementation of Kanban and IIT in organization.

5 To inculcate the practices of using t

INTRODUCTION (Not for Examination) 2

,Importance Lean helps eliminate waste in processes, like extra steps or inventory. This

Streamlines operations a

Real-Life
Examples

The company incorporates elements of lean startup methodology.
They focus on building a minimum viable product (MVP) with core features first' This

allows them to gather early user feedback and iterate quickly, reducing rework and

soeedinq up develoPment cycles'

Linkages
Students studying Second Semester Operations Management will learn
Lean Management and apply in real time company scenario for lean

technioues in Compan

Philosophy of
ma nagement

UNIT-I INTRODUCTION TO LEAN MANAGEMENT AND LEAN ELEMENTS 9

Evolution of lean (L2) Global

,Performance Management (L1),
Muda (L1), Mura and Muri (L1)

competition (L1), Cost subtraction Principle (L1)

Balance score card (L1), Five Lean Principles (L2),

UNIT-II LEAN TOOLS AND TECHNQIUES 9

Various tool of LM (L3), Impact of Seiri Seiton Seiso Seiketsu and Shitsuke (L1),

Poke Yoke (L3), Kaizen (L1), Need for TPM (L1), Pillars of TPM(L2), Implementation

of TPM (L2), Overall Equipment Effectiveness (OEE) and its computation (L2)

UNIT- III LEAN SYSTEM 9

Lean systems (L1) Features
lot sizes (L1), Pull Method
(L2).

manufacturing and services
(L2), Kanban (L1), Problem

(14), Work flow (12), Small
solving (L4), Just In Time

UNIT- IV PROJECT SELECTION FOR LEAN 9

Resource and project selection (L1), Selecting projects (L2), Process mapping (L2),

Current and future Value stream mapping (L3), project suitable for lean initiatives

( L1).

LEAN MANAGEMENT AND IMPLEMENTATION

Standardized work (L1), Continuous improvement (L2), Lean projects Training,

selecting the members (L1), preparing project plan (L1), implementation (L1),

review (L1). ProductivitY I
equipment (14).

UNIT-V 9

MBAKIOT Page 68
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Total No. of Periods t 4Z
OPEN-ENDED PROBLEMS/OUESTIONS

re solved during the classroom teaching
evaluated as Internal Assessment only a

Lourse specific Open Ended p

problems can be given as Assi
for the End Semester Examina

'roblems will
gnments and
rtions.

Such
d not

LOUTSe ()utcomes:

Upon completion of this course the students wi[ be abre to:
Bloom's
Taxonomy

co1 Jr rucr >Ldt tu LI te tmportance or
and manufacturing industries.

Lean Management application in service
L2 - Understand

co2 ' ppty vdrorrs Lean toors and techniques, such as 5s, Kanban, poka-
Yoke, and Kaizen. L3 - Apply

co3 ^ttqtyLc or ru upLrrilrze eno-to-eno value streams within an organization,
identifyinq bottlenecks and inefficienciec fnr imnrnrramants- L4 - Analyze

co4 ^vvtY LEdt I il ilLtdLtves wltnln
implementing Lean practices.

an urganlzation, designing and
L3 - Apply

co5 Anaryze rne tmpact of key performance indicators (KpIs) and m
TEXT BOOKS:

:trics. L4- Analyze

1.
James P: womack and Daniel T. Jones, Lean Thinking: Banish waste and create wealth in
Your Corporation, third edition, Simon and Schuster, 2019.

2.
ralcnt unno, Toyota production System:
Productivity Press, 2015.

REFERENCE BOOKS:

Beyond Large-Scale production, third edition,

1.
Shigeo shingo, Poka-Yoke: Improving Productivity by preventing Errors, second Edition,
Productivity Press, 2008

Jeffrey K. Liker, fn"
Penguin Random House, 2004

2

)J lvlasaaKl Imai, Gemba Kaizen: A Practical Guide to Implementing Lean Manufacturing, third
Edition, 2007

*=a *=r=*=*aar,

ebsite tink I ropic
1 l-ean Enterprise Institute https ://www. I ea n. orgl Article

2. Lean Transition SoluUon https ://l ea ntra nsitionsoluti ons.com/Lean -
Tech nologv/wh at-is-lea n -ma nagement Article

VIDEO REFERENCES:

-T-Video
Details Name of the Expert Topic Video link

1. Youtube David Miller Lecture
https ://www. youtube. co
m/watch?v=gixagMH N pa
M

MBA ReguPage 69



2 Youtube Paul Akers Lecture

https : //www.youtu be. co

m/watch?v= oa rLDeAFSj4
&pp=ygUQTGVhbiBNYW5
hZ2VtZWSOIA%o3Do/o3D

Mapping of COs with POs

COs
POs

PO1 PO2 PO3 P04 PO5 PO6

co1 2 2 2 2

co2 2 2 2 3

co3 2 2 2 2 2

co4 2 2 2 2 3

co5 2 2 3 2 2 2

Avg. 2 2 2.3 2 2 2.4

1 - Low, 2 -Medium, 3 - High

Scicnces
Kno$edgc lnaUtute of TcchnologY

KIOT Crmpus' Kek.PaleYam'
Salcm-C37 5(X



PG-

cPI L lr Plc
Programme
& Branch

ol3

Lourse G)bJectives:
1.

2.

3 To fOster effeCtive team commUni.afian :nrt nnil:F,^rali^^
4

ective actions.
TO utilize pfoiect manaoement tnnlc rn.t ra^r-!h;^,,^^ c^-5

INTRODUCTION (Not for Examination)

-

Prnianf m:nr^^- 2

Importance
,,,q,,qvsrrErL rs d slructureo approach to planning, executing, and overseeingprojects to achieve specific goals and meet success criteiia within a specifiedTimeframe' It is a critical diicipline that integrates processes, methodologies, skills,and experience to deliver Droiect ohiectirrac affanrirrar., -^A ^4t^:^-11..

Real-Life
Examples

Real-l ifov L^q' 
'! '|p,s. Dururr rg d nosprtar, A hospitar construction project:omplex coordination of various'tasks, r"aor.a"r,--uIo stakehorders'nanagement plays a cruciar role in: pranning and'sirreouring_ Break:onstruction into phases, sequencing tasks, and-creatinj a'iearistic timerin:imely completion.

lesource Management-Assigning skiiled personner, ailocating materiarstnd managing equipment usige optin izes resource utilization.
Sudget control- Tracking costs, identifying potentiar cost overruns, and tak
:orreCtive actionS helps Stav within thp euamrod .,rrAa^+

E requires
;. Project
.ing down
e ensures

efficiently,

tng

Linkages
9EL

rrLegrare prolect activities with daily operations, ensuring that project tasks

INTRODUCTIONUNIT-I
6+3

'rccrrr9 ur HroJecr (LI)-project Management (L1)_Nature of projects (L2) _project
Management System (L2)- project Life cycre (L2)- project Management process(L2).

PROJECT O*O'"'
Types of Analysis (L2)-Technical Analysis (L2)-Economic Anatysis (L2) -Financial
Analysis (L3) - sensitivity Analysis (L2) -Social Analysis (L2) -Institutional Analysis(L2]'.

DESIGN AND SYSTEM

UNIT-II
6+3

UNIT. III
6+3

vvurKrng ur Sysrem (L2) -Design of System (L3)-project work System Design (L3)_
work Breakdown Structure (L3)- project Execution pran (L3)- project procedure

RISK MANAGEMENTUNIT- IV
6+3

v, ,\,rN \L4,,- rrvc rLdge Hrocess rn Rrsk Management (L2)_ Types of Risks(L2)- Project Risk Management (L2) - An Integrated Rpproach project Risk Analysisand Management (PRAM) (13).

UNIT- V IUIL'III I TJKING AND CONTROL
6+3

MBA Regu

'{' or c3q3:E-,6:TlI;' .' "

KIOT Page 7l

I r"rezaorusoz
123

Version: 1.O

To understand proiect initiation nt:nnin-
To develoO skills in schcdrrlinn rac^,,F^^ ^r^^^!:^-



Meaning Of Project Monitoring (L1) - Activities to Monitor(L2) - Project Control (L2) -
The Essen's of Control (L2) - Post Evaluation Approach (L2) - Project Benefit
Monitoring and Evaluation (L3) -Difference Between Monitoring And Evaluation (L2) -
Project Benefit Monitoring Methods (L2) - PBM Methods (L2) -PBM Reports Scheduling
PBM Activities (L2) - Project Completion (L3) -Impact Evaluation(L4).

Total No. of Periods 47

oPEN-ENDED PROBLEMS/QUESTTONS

Course specific Open Ended Problems will be solved during the classroom
teaching. Such problems can be given as Assignments and evaluated as Internal
Assessment only and not for the End Semester Examinations.

Course Outcomes:

Upon completion of this course the students will be able to:
BIoom's
Taxonomy

co1 Identify and explain the key stages of the project lifecycle. L2- Understand

co2
Apply scheduling techniques to create project timelines and
milestones

L2- Understand

co3
Demonstrate effective communication skills in project management
contexts L2- Understand

co4 Monitor project progress using relevant metrics and tools L2- Understand

co5
Apply project management techniques such as Gantt chafts and
critical path analysis.

L2- Understand

TEXT BOOKS:

1 Vasant Desai, Project management, Himalaya publishing house, edition 2008..

2.
Harold Kerzner, Project Management : A Systems Approach to Planning, Scheduling, and
Controlling, Infotech standards india pvt ltd. Wiley L3th,2022.

REFERENCE BOOKS:

1
Schwalbe, Kathy, Information Technology Project Management, Cengage, 8tn Edition,
20L5.

2.
James P.Lewis, Project Planning Scheduling & Control: Tata Mcgraw Hill Education Pvt
Ltd.Third Edition 2009.

3 S.Chowdary, Project Management : Publishers, By Mcaraw Hill Education Pvt Ltd.2012.

WEB REFERENCES:

Publisher Website link Topic

1 Project Mana gement Institute https://www. pm i.orgl others

2.

Project
Management

Basics

https ://www. projectma na ger. com / blog/ proj
ect-management- 101-q u ick- reference-g u ide

oth e rs

VIDEO REFERENCES:

Video
Details

Name of the Expeft Topic Video link

1
Proj ect
Management

David Mclachlan,
Agile Coach, project
manaqer, product

Lectu re
https://ww .c
om/watch? 0
uT4U

KIOT Page72



.M.K. Baruna, IIT-
ndian Institute of
echnology Roorkee

https ://www. youtu be. c
om/ watch?v=Jk-
JwtScIlw

Mappins of COs wirh poe

COs
pOs

PO1 PO2 PO3 PO4 PO5 PO6
co1 2 2 2 2
co2 2 2 2 3
co3 2 2 2 2 2
co4 2 2

?
3

2 3
co5 2 2 2 2 2
Avg. 2 2 2.3 2l 2 2.4

1-Low,2-Medium, 3 - High

MBA
F Scicnccs

lnrtitute of Tcchnology
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MB230M503 SERVICE OPERATIONS MANAGEMENT
cPlL lr lP lc
3lzl1lo13

Programme
& Branch

PG-MBA- MASTER OF BUSINESS ADMINISTRATION Version: 1.O

Course Objectives:

1 To understand the Product and services in operations Management.

2. To learn about the Structure of Service Design'

3 To understand the Service Quality Models.

4 To learn about the types of Service Facilities.

5. Tounderstand the key components of Supply Chgln Management.

INTRODUCTION (Not for Examination) 2

Importance
SOp helps to Gain the information and abilities required to maximize service delivery,
raise customer happiness, boost operational effectiveness, and spur company

expansion can be Atta

Real-Life
Examples

onitsserviceoperationsmanagement'Fromdriver-
partner management to customer service and dynamic pricing, effective SOM enables

Uber to deliver a consistent and reliable service worldwide. Amazon Web Services

(AWS): AWS provides a range of cl

operations management ensures high
services, leadinq to hiqh customer

Linkages
The study of Service Operations Management is inherently interdisciplinary, drawing

from and contributing to various subjects such as Operations Management, Marketing

Management, and Entrepreneurship Development.

UNIT-I INTRODUCTION

Services(L1) - Importance, role in the economy, service sector(L1) - Nature,

Growth(L1). Nature of services(L1) - distinctive characteristics, Service Package,

Service classification(L1) -dominant logic, open-systems view(L1)' Service

Strategy(L1) - Strategic service vision(L1), competitive environment, generic

strategies(L1), winning customers(L1) - Role of information technology(L1) - 'stages

in service firm competitiveness(L1).

6+3

UNIT-II SERVICE DESIGN

, New Service Development (L1)- Design elements (L1)- Service Blueprinting(L1) -

Process Structure(L1) - generic approaches. Service Encounter(L1) - triad, creating

service orientation, service profit chain (L2) - Front-office Back-office Interface (L2)-

service decoupling, Technology in services(L2) - self-service, automation, e-

commerce/ e-busi ness, tech nology i n novations( L2)'

6+3

UNIT. III SERVICE QUALITY 6+3

Service Quality(L1)-Dimensions, Service Quality Gap Model(L2)-Measuring Service

Quality(Li)-quality, Process Improvement(L2) - productivity improvement(L2) - DEA,

orlalitviools,benchmarkinq,QualityCyclei

UNIT- IV SERVICE FACILITY 6+3

FaculU of tlaragemcnt Schnoot
Knowlcdgc lnrtitutc of Technologf

KIOT Campur, KakaPalaYam'
Salam-837 504



MANAGING CAPACITY AND DEMAND
UNIT. V

6+3

oNs
Course specific Open Ended problem
problems can be given as Assignments and evaruated as Internar Assessmefor the End Semester Examinarionc

Periods 47

teaching. S

nt only and
uch
not

Course Outcomes:

Upon completion of this course the students wiil be abre to:
Bloom's
Taxonomy

co1 ,\sr r rsr nrcr Lr re nafure or servlce operations.

Understand the quality in service desion Anrt rtotirra..

L1- Rememberco2

co3 L2- Understand

L2- Understandco4 Ap

Understand about susta
TEXT BOOKS:

cos L3- Apply

L2- Understand

1.
James A. Fitzsimmons, Mona
Operations, Strategy, Informar

J, Fitzsimmons, Sanjeev
.ion Technoloov- 8th Fdirinr

Service ManagementBordoloi,
Mnttr:,^

2

LdLron -zuId.P,\,L,,qru y. I'trjLLtsJIS, 5UCCeSSf
Learning, 2OLZ.

REFERENCE BOOKS:

UI Service Operations Management", 2nd Edition, Cengage

'k, "Service Operations Management", 5th Edition pearson7.
Robert Johnston, Graham Cla
Education, 2005.

2.
Rl

2006.
ure >nrnKrns, "Managing service operations", Revised Edition, sage,

1

WEB REFERENCES:

I

Publisher Website link Topic
American Society for euality
(ASQ) https://asq.org.in/

https ://www. i nforms, orgl
2

INFORMS (Institute for
Operations Research and the
Management Sciences)

VIDEO REFERENCES: \r/
KIOT Page 75 MBA Regu

Sdcm-837 SOtt



Name of the ExPert Topic Video linkVideo
Details

https://www.Youtu b

e.com/watch?v=-96
9TWzjwRA1.

NPTEL- Service and

Operations
i.4anaqement

Prof. PradiP Kumar
ray, IIT, KharagPur

Lecture

https://www.Youtu be

.com/watch?v=3F33
ZantQdI

2 YouTube

Dr. HarveY Miller,

Sobey's School of

Business, St. MarY's

UniversitY.

Lecture

MaPPing of COs with POs

POs

POllPO2lnoslPO4lPOstPo6COs

co1 3 3 1

co2 3 2 1 1 1

co3 3 2 1 1 1 1

co4 3 1 2 1 1

co5 3 2 1 2 1 1

Avg. 3 2 1 L.4 1 1

1 - Low, 2 -Medium, 3 - High

Page 7 6
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M8230M504 SUPPLY CHAIN AND LOGISTICS MANAGFMFNT CP LIT P c
Programme
& Branch PG-MASTER OF BUSINESS ADMINISTRATION. 

]

I

Course Obiectives:

3 3lo o 3

1.O

1. I L' uilUer5tano tne
evolution, its oivotal

fundamentals
rolp in mndarn

of supply chain management, incruding its historica
2.

rks within supply chains by consider
te strategies to optimize network eff

ment strategies, including demand fore
lze service..

structure, and policies to design efficienl

ng various
ciency and

3. casting

E and co:

4

st

5

H"iJ ess innovative technologies and strategies that are transforming suppl
!ffi; l,.,r"n 

as AI, IoT, and brock chain, and understanJ in"i. potentiar t

2
rN ! KoDUCTION (Not for Examination)

f mportance

trfFiC

th ro u s h opti m i zed 
:r.,:::: J' :['-: :[:'i.i::.' ":J:: !i"i::fi 

":, i,T,,:1'J:;warehousing costs. Effective SCM ensures timery derivery of products, reading toenhanced customer satisfaction and loyalty. scM helps in identifying and mitigatingrrsks such as suppry disruptions, quarity issues, and market fructuations, thus

walmart's Lean Suppry chain Moder, Tesra,s Verticar Integration Moder, HULSustainable Supply Chain Model

Real-Life
. Exarnples

Linkages Pull Push System topic integrates
supply chain management subject

the
for

vpErdLruns tvtanagement Second Semester
real life application and extends to the
decision making in network design.

UNIT.I TNTRODUCTION
9

Qt tnnlrr ,^
' v'| '!o'r \Lr., - runoamentars, Evorution, Rore in Economy, Importance,Decision Phases, Enabrers & Drivers of Suppry chain performance(L2) _ supprychain strategy (L2) Supply Chain performance Measures.(L2)

UNIT-II SUPPLY CHAIN NETWORK
9

Distribution Network Design (11) _ Role in supply chain, factors,design options, online sales and distribution network, Di trategies(L2) - Network Design in supply chain_ Role (L2) _ ''i.",o.r,
framework for network design, Impact of uncertainty on Network Design.(L2)

UNIT- III PLANNING DEMAND, INVENTORY AND SUPPLY
M:n:^i^^^,.^-,..-,--! afetyinventory n

chain redesign k
cycle products,

(12)- P e

9

UNIT- IV LOGISTICS
9

Page 77 MBA
KIOT



Transportation (L1) - Role, Modes and their characteristics, infrastructure and

policies, transport documentation, design options, trade-offs in transportation

design, intermodal transportation, Logistics outsourcing (L2) - catalysts, benefits,

value proposition. 3PL, 4PL, 5PL, 6PL; International Logistics (L3) -objectives,

importance in global economy, Characteristics of global supply chains, Incoterms'
(12)

UNIT- V SUPPLY CHAIN INNOVATIONS 9

Supply Chain Integration, SC process restructuring, IT in Supply Chain (L2) Agile

Supply Chain Legible supply chain (L3) - Green Supply Chain, Reverse Supply

chain (L4)- Supply chain technology trends AI, Advanced analytics, Internet of

Things, Intelligent things, conversational systems, robotic process automation,

immersive technologies, Blockchain. (L5)

Total No. of Periods 47

oPEN-EN DED PROBLEMS/QUESTTONS

Course specific Open Ended Problems will be solved during the classroom teaching' Such

problems can be given as Assignments and evaluated as Internal Assessment only and not

fcr the End Semester Examinations'

Course Outcomes:

Upon completion of this course the students will be able to:
Bloom's
Taxonomy

co1 Understanding of supply chain fundamentals. L2- Understand

co2
Apply and design to supply chain networks to enhance supply chain
Performance.

L3 - Apply

co3 Analyze the demand based on inventory and supply' L4 - Analyze

co4 Evaluate the role of logistics in supply chain performance. L5- Evaluate

co5 Understand the innovations for sustainable supply chains' L2- Understand

TEXT BOOKS:

1
lohn L Coyle, Edward J. Bardi, and C. John Langley Jr, Designing the Supply Chain:

Concepts, Strategies, and Case Studies, 12th Edition, Pearson, 2023'

2 Joseph S. Gattorna, Principles of Logistics Management, 6th Edition, Pearson, 2027.

REFERENCE BOOKS:

1.
Sunil Chopra, Peter Meindl, and D.V. Kalra, Supply Chain Management: Strategy,

Planning, and operation, 7th Edition, Pearson, 2018.

2.
of Supply Chain Management:

SAGE Publications, 2012.
Twelve Drivers oflohn T. Mentzer , Fundamentals

Competitive Advantage, 1't Edition,

a
David Simchi-Levi, Philip Kaminsky, and

Supply Chain: Concepts, Strategies, and

2015

Edith Simchi-Levi, Designing and Managing the

Case Studie, 3'd Edition, McGraw-Hill Education,

WEB REFERENCES:

Publisher Website link Topic

1 Tech target
https ://www.techta rg et.com/sea rcherp/defi nition/s

upply-chai n-management-SCM

KIOT Page 78



https ://scm. ap. gov. i n/

Tech target https ://www.techta rget.com/sea rcherp/defi nition/supply-chain-management-SCM

VIDEO REFERENCES:

Dr. Rajat
Agarwal, IIT,
Roorke.

Supply Chain Analytics
https://www. youtube. com/watch ?
v= Pm R2S Keyg Ms&list= pLGitByny_
34NzZMsJJjeuxMg -S0f0hGcn

Operations and
Supply Chain
Management

https ://www.youtube. com/watch ?v
= k9dhcflyOFc&l ist= pLOEpD2bj MC9
JSTBCa fj B Fs5Ch Dd Rqjw5j

COs

Mapping of COs with p

POs

Os

PO1 Po2leoslpo+ PO5 PO6
col 2 2 2 2
co2 2 2

3
co3 2 2

?
2

2 2
co4 2 2 3
co5 2 2 3 2 2 2
Avg. 2 2 2.3 2 2 2.4

1 - Low, 2 -Medium, 3 - High

MBA Regu
"KJOT Page 79
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MB230M50s SUPPLY CHAIN ANALYTICS
cPl L lr P lc
3lzlr o ls

Programme
& Branch

PG-MBA- MASTER OF BUSINESS ADMINISTRATION

Course Objectives:
1. To recall basic concepts and terminology related to supply chain analysis.
2 To demonstrate the use of software tools for supply chain analysis.
3. To utilize software tools for data analysis and visualization in supply chain analysis.
4 To evaluate the impact of external factors on supply chain performance

5 To assess the effectiveness
optimization.

of multi-criteria decision-making models in supply chain

INTRODUCTION (Not for Examination) 2

Importance Analytics - Supply chain - warehouse - Risk management - Inventory
Management - Transportation network - scheduling algorithms - Fuzzy logic.

Real-Life
Examples

Nike Supply Chain Visibility, Coco-Cola Route Optimization.

Linkages Fundamental Knowledge in Business Operations and Logistics.

UNIT.I INTRODUCTION 6+3

Introduction: Introduction to analytics (L2) -descriptive, predictive and
prescriptive analytics, Data Driven Supply chains (L2) - Basics, transforming
supply chains, Barriers to implementation, Road Map. (L2)

UNIT-II WAREHOUSING DECISIONS 6+3

warehousing Decisions: Types of warehouse decisions(L2) - 'p-Median' Methods -
Guided LP Approach - Balmer(L2) - wolfe Method, Greedy Drop Heuristics,
Dynamic Location Models, (L2) space Determination and Layout Methods(L2)

UNIT- III INVENTORY MANAGEMENT 6+3
Inventory Management: Inventory aggregation Models(L1), Dynamic Lot sizing
Methods, (L2) Multi-Echelon Inventory models, (L2)Risk Analysis in supply chain
(L2)- Measuring transit risks, (L2) supply risks, delivering risks, (L2)Risk pooling
strategies. (L2)

UNIT- IV TRANSPORTATION N ETWORK MODELS
6+3

Transportation Network Models: Multistage Transshipment and Transpoftation
Problems, (L1) Set covering and Set Partitioning Problems, (L2) Advanced Vehicle
Routing .Problem Heuristics, (L2) Scheduling Algorithms-Deficit function Approach
and Linking Algorithms. (L3)

UNIT- V MULTI CRITERIA DECISION MAKING MODELS 6+3

Multi Criteria Decision Making Models: Analytic Hrerarchy process (AHp),
Envelopment Analysis (DEA), Fuzzy Logic and Techniques, (L3) the
network process (ANP), (12) TOPSIS-App|ication in SCM. (12)

KIOT',., MBA Regulat
Strrclics

Page B0

Faarlty of MmagcmGnt Scicncca
Knowlctlgc lnetitutc of Tcchnologl

KIOT Crmpuq Kakapelayem,
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Total No. of Periods 47

vvu,JE rPELiltL \Jpen trnoeo
problems can be given as As
for the End semester Examin

-

Course Outcomes:

Problems will be solved during the classroom
srgnments and evaluated as Internal Assessm€
ations.

teaching
:nt only a

Such
rd not

Upon completion of this cc)urse the students will be able tc
Bloom's
Taxonomyco1 Ilnd

Applv

JLqru duuuL supply crlain analytics fundamentals.
the Warehouqc mnrl6tc r-n a^r-.^^^^ ^..-.-r

L2- Understandco2

co3 Apply models and
cha ins.

Understanrl npharnr

strategies for
rorLe suppty cnaln pertormance,
inventory management in supply

L3 - Appty

L3 - Apply
co4

co5

TEXT BOOKS:

implementing analytics and turning infor

Michael Watson, Sara Lewis, peter Cacic
Design: Applying Optimization and Anal

Arunachalam Ravindran, parasuram Balas
Chain Management, LK. International puhtic

)n,

-criteria in applications of

L2 - Understand

L2 - Understand

pply chain management: I-mation into intelligence, pe
\ framework for
rarson Education,

1.

2
>ppi, Jay Jayaraman, Supply Chain Network
ytics to the Global Supply Chain, pearson

-

1.

2.
Gorhard 'l / rvew uetnt/ 2tJl6.

s J' rrEIrErL, JupPly Lnaln uptlmization through Segmentation and Analytics,Press, Taylor & Francis Group, Abingdon ,2OL4.
RC

3. ^""q ryo9u'rcy, rvrn yu/ Amrr H. Masoumi, Ladimer s. Nagurney, Networks

WEB REFERENCES:

\gainst Time:

Publisher Website link Topic
1

2.

Courser h ttps : //www. co u rse ra . o rgla rti cl es/s u p p I y _

chain-analytics Article

McKinsey & Company
https ://www. mcki nsey. com/capa b
ra ti ons/ou r- i nsi g hts/bi g -data _a n d_
supply-chain-the-big-supply_chain
analvtics-landcerna-n-.+ r

Article

VIDEO REFERENCES:

Video Details hr.-" ",

, _-__ ._..vvvsyv 
Pqt L I

the Expert Tooic Video link

1 NPTEL
Prof.Rajat Agrawal
IIT Roorkee Lecture

https ://on li necoLrrses n
ptel.ac. inln oc23mgt6/
preview n

.KIOT
[!-

Page B1 MBA Regula
Studir

Faorlty of Managemcnt ScicnosK chnobgy
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2. Coursera

Mr.Yao Zhao
Rutgers the State
University
New Jersey

Lecture
https://www.cou rser
a.org/ earn/su pply-
cha in -a na lytics

Mapping of COs with POs

COs
POs

PO1 PO2 PO3 P04 PO5 PO6

co1 2

co2 2 1

co3 2

co4 2

co5 2

Avg. 2 L,7

1 - Low, 2 -Medium, 3 - High

:/
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M8230M506 TOTAL QUALITY MANAGEMFNT !Pl L lr P c
Programme
& Branch PG - MASTER OF BUSINESS ADMINISTRATION

3lslo o 3

!\rut se L,DJectlves:

To understand the funclam nl lc nf Tr.]v1

2

To understand lho Tf)M rnnr- ^^r +^-L-:3.

4
ilque.

rmprovement.
TO understand the aOolication of Tqo rnntc in ^F^-^r-^!i^--

5
I ilZdLtUilS.

INTRODUCTION (Not for Examination)
Can underStand the fundampnt:lc nf TrrM- +^^r^ -^r !^-L-!

2
Importance
Real-Life
Examples Application of 55 in hospitals.

;tem.

Linkages JluurEu Lrc runudmentals of quality
management in second semester.

INTRODUCTION

concepts and its essentials in operations

UNIT.I
9

UNIT-II TQM PRINCIPLES
9

quatity ptanning (11), euatity Councils (11) _ Emptoyeetion, Empowerment (L1), Team and ieamwork (L1),and Reward, performance appraisal (L1) _ Continuous

rQUES -r
The seven traditionar.toors of quarity (L1) - New management toors (L2) _ Sixsigma(LL): concepts,^Methodorogy (t-i),'apprications to manuracturing (L1), servicesector including rr (L2) - Bench marking (L2) - Reason to bench mark (L2), Bench

ages 1fu;, rypeslir;.

TQM TOOLS AND TECHNTQUES - Ir
contror charts (12) , process capabirity !11) . corrcepts of six sigma (11) _

3 :1 ;% Hrlff ,.3;I: : r ::',lal : t t it ;^1"*r,:r {..; ffi r o,. r* I t i o,i I ii ; r, p p,

UNIT. III
9

UNIT- IV
9

UNIT. V QUALTTY SYSTEMS

Need for ISO 9000 (L?) - rso 9001 (!rl 2O0B euatity System (Lr(12), Documentation (11), Quarity Auditing (11) -- a9 gooo -ISO ,Concepts (L1), Requiremenls anr

9

a

l) - Elemer
14000 (12)
mentation

Page 83 MBA Reg{,{ $udicr
Faculf of Milagemcnt Sdcnos
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Total No. of Periods 47
oPEN-ENDED PROBLEMS/QUESTIONS

Course specific Open Ended Problems will be solved during the classroom teaching, Such
problems can be given as Assignments and evaluated as Internal Assessment only and
not for the End Semester Examinations.

Course Outcomes:

Upon completion of this course the students wil! be able to:
BIoom's
Taxonomy

co1 Understand the fundamentals of Total euality Management. L2 -Understand
co2 Understand the principles and practices of TeM. L2 -Understand
co3 Apply TQM tools and techniques for Organizational issues. L3 -Apply
co4 Understand the role of TQM concepts in organizational Improvement. L2 -Understand
co5 Understand the fundamentals and importance of ISO tools. L2 - Understand

TEXT BOOKS:

1.
Dale H. Besterfiled, et al., "Total quality Management", Pearson Education Asia, Third
Edltion.2020.

REFERENCE BOOKS:

1
Suganthi.L and Anand Samuel, "Total Quality Management", Prentice Hall (India) pvt.
Ltd.,2006.

2.
Dale H. Besteffiled, et a1., "Total quality Management", Pearson Education Asia, Third
Ed ition.

WEB REFERENCES:

Publisher Website !ink Topic

1. Science Direct https ://www.sci enced i rect. com/science/a ft i

cle/ pii / 52212827 71 73 00 5 86

Article

2.
South American Journal of
Nursing

https://www.texilajou rna l. com/thu mbs/a rtic
I e/ N u rs i n g_V olo/o2O \ _Iss u e o/o 2 0 1 _A rt i c I e_8 .

pdf

Article

VIDEO REFERENCES:

Video
Details

Name of the Expeft Topic Video link

1. NPTEL
Prof. Raghu Nandan
Sengupta I IIT
Kanpur

Lecture
https://onlinecou rse
s.nptel.ac. in/noc2O
mq34lpreview

2 Udemy Dany Frann Lecture

https://www. udemy. co
m/cou rse/tota l-oua lity-
ma naoementb/?cou pon
Code

=IND21PM

KIOT Page 84

Salam-637 C(Jlt
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Mapping of COs with pOs

-

pOsCOs
Pol I "* PO3 Po4 D'IE PO6co1 2

1
?
1

2

2

co2 2 1
1

co3 3 3
1 1

:
3

co4 3 1 7 3
co5 1 1 2 2 1
Avg. 2.2 1.5 1 1.5 1.5 2.2

1- -ow,2 -Medirrrn ? - u:,tr!,tr



M ET' ?8. DATA MINING FOR BUSINESS INTELLIGENCE
cPlLlrlP c
3l2lrlo 3

Programme
& Branch

PG - MASTER OF BUSINESS ADMINISTRATION Version:1.O

Course Objectives:
1.

2.

techniques and their appllcations for knowledge discovery.
process, evaluate model performance, and apply validation

To understand data mining

To master the data mining
techniques.

3
To utilize data visualization and build effective forecasting models using time series and
multivariate reg ression.

4. To apply classification and clustering algorithms to categorize and group data, and leverage
market basket analysis.

5 To explore advanced machine learning and AI techniques for solving complex data mining
problems.

INTRODUCTION (Not for Examination) aZ

Importance

Data mining sifts through vast amounts of data to unearth hidden patterns and
trends. This knowledge empowers businesses to make data-driven decisions and
optimize operations. Retail store analyzes customer purchase history using data
mining. They discover that customers who buy razors often also purchase shaving
cream. This insight allows them to strategically place shaving cream near the razors,
prompting customers to consider buying both items (upsell).

Real-Life
Examples

Retail store analyzes customer purchase history

PayPal uses data mining in real-time to detect and prevent fraudulent transactions
Netflix uses data mining in real-time to suggest movies and shows based on what
you've watched before.

Linkages Prerequi.site Course: Business Analytics and Information systems.

UNIT-I INTRODUCTION 6+3
Data mining (L2), Text mining (L2), web mining (L2), spatial mining (L2), process
mining (L2), Datawarehouse and datamarts (L2).

UNIT-II DATA MINING PROCESS 6+3
Datamining process - KDD (L2), CRISP-DM (L2), sEMMA and Domain-specific (L2) ,
classification and Prediction peformance measures -RSME (L2), MAD (L2),
MAP(12), MAPE (L2), Confusion matrix (L2), Receiver Operating Characteristic curve
& AUC (L2), Validation Techniques - hold-out (L2), k-folcl cross-validation (12),
LOOCV (L2), random subsampling (L2), and bootstrapping (L2).

UNIT- III PREDICTION TECHNIQUES 6+3
Data visualization (L2), Time series- ARIMA (L2), winter Holts (L2),.vector
Autoreg ressive ana lysis ( L2), Multivariate regression analysis (L2).

UNIT- IV cLASSTFICATTON AND CLUSTERING TECHNTQUES 5+3
Classification - Decision trees (L2), k nearest neighbor (L2), Logistic regression (12),
discriminant analysis (12), Clustering (L2), Market basket analysis (L2).

UNIT. V MACHINE LEARNING AND AI 6+3

KIOT- Page 86 MBA latRegu



Genetic atgorithmffi
Machine (L2), Optimization techniques _
(L2).

(L2), Fuzzy logic
Ant Colony (12),

(L2), Support Vector
Particle Swarm (L2), DEA

oPEN-ENpEp PROBLEMS/QUESTToNs
Total No

Course specific Open-Ended probl

of Periods 47

om teaching. S

;ment only and
uch
not

Upon compretion of this course the students wi, be abre to:
l lndarci.-^r ..--,^

Bloom's
Taxonomy

co1 v,.vL, JLqr rrr vdr ruus oafa mining techni
different domains.

ques into various areas of
L2 - Understand

co2

T.. ,LL, p, EL LUr r rpeLenfty on the topic of data miningintelligence. Know the basics of data mining processes,
systems well enough to interact with CTOs, expertconsultants, etc.

Apply various prediction techniques.

for business
algorithms &
data miners,

Understand about suDervicprt

L3 - Apply

co3

co4 L3 - Appty

cos Understand basic trainable neural
design and manufacturing.

u,rJupsr vr>su tedrnlng teCnl

-

network (or) a fuzzy logic s

-

TEXTBOOKS: 

-

L2 - Understand

L2 - Understand

1.

Giudici, Applied Data mining
Wiley,2019.

Statistical Methods for Business and Industry, John

REFERENCE BOOKS:

Publishers, 2016.
Miningconcepts@

2

1.

2.
Prentice Hall, 20

JdY and David King, Business tntetfigence,
'.2.

ES:WEB REFERENCI

Publisher Website link Topic
1. Wiley https ://onli nelibrary. wi ley. com/l ibrary_

info/resou rces/text-a nd-dar: m ini^^ Text and Data Mining

2 Informa Connect Data Mining and Business
Intelligence

VIDEO REFERENI

Video

Details

CES:

Name of the Expert Topic Video link

1 YouTube Trouble-Free Introduction to
Data Mining.

https://www. youtu be. co
m/watch?v=xEmrFepGjE
g&list=PLmAmHe-

_5ySxFoIGmylMJao-
XYvYGxxgj 12 Youtube Prof. Pabitra Mitra

Computer Science & Data Mining https://wwv . e.co

KIOT
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Engineering
IIT Kharagpur

m/watch?v=ykZ-
_UGcYWg&l ist= PLLspfyoO
YoQcI6N no3g Pkq 0 h 5YSeB

thsc

Mapping of COs with POs

COs
POs

PO1 P02 PO3 P04 PO5 PO6

co1 2 2 3 2 2

co2 2 2 2 3 2 1

co3 2 2 3 3 3 1

co4 3 3 2 3

cos 2 2 2 3 3 3

Avg. 2.2 2.2 2.4 2.A 2.5 1.6
1 - Low, 2 -Medium, 3 - High

MBA Regula Studice

KIOT CemPut' KaxlP3raY'!rr'
Salim'637 504



.MB23BA5O2 DEEP LEARNING AND ARTIFTCTAI TNTFI T
cPl L lr

Programme
& Branch

3lslo o ls
Version: 1.O

1

2

3.

4

5 To understand the

TNTRODUCTION (Not for Examination)

smartphone's with vrrtuar Assistants (combines Speech Recognition & NatLanguagg processing) - Self_Drivino C'a.. fr-ornhinoc D6r^^^+;^^ hr^__:-_ z

2
Importance s-AI
Real-Life
Examples ural

Linkages
rg 6( tvrovtng).Lsy L

JLuursu rrdstL uustneSS analytics
management, data visualization,

concepts in data-driven decision making, data
and descriptive analytics in second semester.

UNIT.I INTRODUCTION TO DEEP LEARNING

Introduction to Deep Learning (L1) - Bayesian Learning (L2) _ Decision sufaces(L1) - Linear classifiers (L2) - Linear Machines with r-ringe Loss (L1) - optimization
ion (11),

9

UNIT-II INTRODUCTION TO NEURAL NETWORK
9

Introduction to Neural Network (L1) _ Mult
Learning(Ll) -Unsupervised Learning with Deep Network (L1) - Auto encoders (L1)-convolutionar Neurar Network (L1) - 3uirding brocks of cNN (L2)_ Transfer

INTRODUCTION TO AIUNIT- III
9

PROBLEM SOLVING METHODS

Problem solving Methods (L1) - Search Strategies (L1)- _ Uninformed (L2)Informed (L1) - Heuristics (L1) - Local search Rtgoritnms and optimizationProblems (L1) - Searchinq with partial C)hqenr:rinnc /r .r \

UNIT- IV
9

UNIT- V APPLICATIONS

AT :n^l;^-ri^^^ /
9

Information Retrieval (L1)
Processing (L1) - Machine
- Hardware (L1) - perception

nr qpprLoLrurs (LL, _ Language MOdelS (L3)
Information Extraction (L1) _ Natural Language
Translation (L1) - Speech Recognition _ Robot (L3)
(11) - Planning (11) - Moving (11).

I Regulatil6gfr06fl Stuctieg
Facul! of Mdragcmcnt Scicncci
Knovledge lnatitutc of Tcchnology

KIOT Campus, Kakapalayem,
Salem-637 504

PG - MASTER OF BUSINESS ADMINISTRATION
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Total No. of Periods 47
oPEN-ENDED PROBLEMS/QUESTTONS

Course specific Open Ended Problems will be solved during the classroom tqaching, Such
problems can be given as Assignments and evaluated as Internal Assessment only and
not for the End Semester Examinations.

Upon completion of this course the students will be able to:
Bloom's
Taxonomy

co1 Understand the concepts of deep learning. L2 -Understand
co2 Understand to Neural Network. L2 -Understand

co3 Understand of Artificial intelligence and its future L2 -Understand
co4 Understand appropriate problem-solving methods. L2 -Understand
co5 Apply the AI tools for modern languages, L3 - Apply

TEXT BOOKS:

1. Ian Good felllow, Yoshua Benjio, Aaron Courville , Deep Learning, The MIT press, 2016.

2
Richard O. Duda, Peter E. Hart, David G. Stork, Pattern Classification, John Wiley & Sons
Inc,20 18.

REFERENCE BOOKS:

1. Dan W.Patterson, Introduction to AI and ES, Pearson Education, 2015.

2
Tom Taulli, Artificial Intelligence Basics: Understanding AI Impact and
Opportunities, 1't Edition, Apress Publication, 2olg.

WEB REFERENCES:

Publisher Website link Topic

1

Journal For Research
in Applied Science
and Engineering

Technology

https : //www. ij raset. com/resea rch -
pa per/pa per-on-a rtificial -

intelligence

Article

2

Journal of Artificial
Intelligence Research
(JAIR)

https ://www.ja i r. orgli ndex. php/jai r
Article

VIDEO REFERENCES:

Video
Details

Name of the Expert Topic Video link

l_ NPTEL
Prof.Prabir kumar
biswas Lectu re https : //shortu rl.atl0

sXNO

2. YouTube Prof.Mithish M Khapra Lectu re
https ://shorturl. at/v
N6Cx

Page 90 MBA Regula'
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Mapping of COs with pOs

POsCOs
PO1 PO2 PO3 P04 PO5 PO6

co1 3 2
co2 3

co3 1 2

co4 3 2

co5 2
3

Avg. 3 2 3 2 2 2.5

1 - Low, 2 -Medium, 3 - High

Faarlty of Milagoment Scicnccs
Knowlcdgc lnctitute of Technology

KIOT demPu3, X.kaPalaYam,
salom-037 504
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MB23BA5O3 SOCIAL MEDIA AND WEB ANALYTICS
CPILITIP c
31.2 lrlo 3

Programme
& Branch

PG . MASTER OF BUSINESS ADMINISTRATION Version:1.O

Course Objectives:
1 To study the history and evolution of online communities and social media platforms.
2 To students will understand social media rules, privacy, ethics, and tracking methods.
3. To able to learn the sentiment analysis and mobile analytics.
4. To study the basics of behavior analysis, outcome analvsis and exoerience analvsis
5. To grasp the importance of Google Analytics, identify KPIs, generate reports, and integrate

Google Analvtics with other platforms.

INTRODUCTION (Not for Examination) 2

Importance
Social media audience, Data collection, Policies, Sentiment analysis, Mobile analytics,
Behaviour analysis, Experience analysis, Google analytics.

Real-Life
Examples

st.rbucks employs social media analytics to monitor customer feedback.

ebay uses web analytics to track user interactions.

H&M uses google analytics to monitor traffic and user behavior.

Linkages Prerequisite Course: Business Analytics and Information systems.

UNIT-I INTRODUCTION 6+3
Evolution of online communlties (L2)- History and Evolution of social media (L2) -

Social Media vs. traditional media (L2)- Social Media Audience (L2) and Goals for
using Social Media (L2)- Understanding Social Media: Strong and weak' ties -
Iniluencers and its types. What is Web Analytics? (Ll)- Data Collection techniques

for web analytics (L2), Web Analytics Fundamentals (L2).

UNIT-II SOCIAL MEDIA POLICIES 6+3
Social Media Policy (L2) - Define (11)- Importance (12) - Etiquette (12)- privacy,

Ethical problems posed by emerging social media technologies (L2)- The Basics of
Tracking social media (L2)- setting objectives (L2) - KpI for social media (L2)-
Reach (L2)- Impressions (L2)- Engagement Metrics (L2).

UNIT- III SOCIAL MEDIA ANALYTICS 6+3
sentiment Analysis (L2) - sentiments (L2), opinions (L2), Emotions and Topics

(L2), Social Metrics (L2), Social Analytics & Available Data (L2) (Facebook, Twitter,

& Linkedln), Mobile Analytics (L2), Metrics, Mobile Platform (L2).

UNIT. IV KEY METRICS IN WEB ANALYTICS 6+3
Behaviour Analysis (L2)- Click Stream Data Analysis (L2), Outcome Analysis (L2)-
Conversion tracking (L2), Experience Analysis (L2)- Research Data (L2), website
Experimentation and Testing (L2), Making Web analytics Actionable (L2). N J

MBA Ree iKIO'T Page92



UNIT. V GOOGLE ANALYTICS

(L2), GA Access revers (L2), Type of reports (L2), Googre Anarytics In
Linking Googre Adwords (L2), Googre Adsense and Third party
applications (12).

6+3

47

c open wi, be sorved during the crassroom teaching. sbe give and evaluated as lniernal Assessment only andmester
Course Outcomes:

Upon compretion of this course the students wiil be abre to:
Bloom's
Taxonomy

co1
uiluersfano tne
traditional media,
of web analytics.

evolution of social
audience dynamics,

media, its differences from
influencer roles, and the basics L2- Understand

co2 uiluersfano Social media
considerations, and effective

rules, privacy principles, ethical
tracking methods. L2- Understand

co3 ruersrano tne sentiment analytics and mohile rrf L2- Understand
co4 Understand the behavior anarysis, outcome anarysis and experience

analysis. L2- Understand

co5 \J',uersrdno rne significance of Googre Anarytics, identify key
nd integration. L2- Understand

IEI.I t UoKS:
Ganis, Kohirkar ,Social Media Analytics, 1/e. pearson Frtrrcerinn r\r

1.

2.
Alhlou Feras, Shiraz Asif, Eric Fettman, Google
Business Impact, Wiley India, New Delhi, 2016.
REFERENCE BOOKS:

Analytics Breakthroug h: From Zero to

1.
laKesnlMoriguchi, web Analytics consultant official Textbook,web Analytics consultantAssociation,Tth Editio n, 2016.

2.
rtrrd5 Arrrrou' 5nlraz Asif, and Eric Fettman, Google Analytics Breakthrough: From Zero loBusiness Impact, Wiley India, 20L6.

3
r\. r-t. Jilt IVdSLdva,
Limited, 20t3.

Medla in Business and Governance, Sterling publishers private5ocrat

WEB REFERENCES:

-

Publisher Website link Topic

1 Analytics Vidhya

I

I

h ttps : //www. a na I yti csvid h ya. com / btog / 20 t7 / 02/ so
cial -media -a nalytics-business/

https ://www, resea rchgate. net/pu blication/259 14g5
7O_Th e_Powe r_of_Socia l_M ed i a_An a I yti cs

2 Research Gate Unveiling the
power of social

nalytics

Page 93 MBA Regu
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VIDEO REFERENCES:

Video
Details Name of the Expert Topic Video link

1. Google Analytics Simplilearn Google Analytics

https://www,yo
utube.com/watc
h?v=xSumxLEH-
dI

2. Google Analytics Google Analytics Academy
Google Analytics
Course

https://analytics.
google.com/anal
ytics/academy/c
ourse/6

Mapping of COs with POs

COs
POs

PO1 PO2 PO3 PO4 PO5 PO6

co1 2

co2 2

c03 2

c04 2

co5 2

Avg. 2 2 2

1 - Low, 2 -Medium, 3 - High

KIOT

' Salem'03' 5(r4
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Mezasaso+

PG-

cPl r_ lr P c
3lzlr o 3Programme

& Branch

course Objectives:
To enhance the level of oractical k hnr rf tr-Elr1

2 To understand the practices to start an onti h c
2 To demonstrate the use of e-business tools and annricarinnc rn cnrrra F,

4. To evaluate the effectiveness of different weh rtocinn ranh
P

5
worKS.

Tol" able to implement digital technoloqies in business
Y

INTRODUCTION (Not for Examination)
2

f mportance

An E-Business subject in an MBA course is vital for teaching future leaders how to
effectively use digital technologies and strategies to succeed in today,s digital business
envtronment.

Real-Life
Examples

Amazon: Using online strategies for personalized recommendations and efficient
loQistics to become global retail leader.

experience.
yLrcs ro personattze content and improve userv

Linkages Future Courses: Google Digital Marketing & E_commerce.

UNIT-I INTRODUCTION TO E-BUSINESS
6+3

E-Business (L2) - E-Business vs E-commerce (L2) - Economic forces (L2) -
advantages (12) - myths (12) - web 2.o (L2) and sociar Networking (12)- Mobire
Commerce (L2) - S-commerce (L2).

UNIT-II TECTI NOLOGY IN FRASTRUCTURE
6+3

Internet and worrd wide web (L2) - internet protocors (L2) - FTp (L2) intranet and
extranet (L2) - information publishing technology (L2) - basics of web server
hardware and software (L2).

UNIT- III BUSINESS APPLICATIONS
6+3

consumer oriented e-business (L2) - e-tailing and models (12) _ Marketing onweb(12) - advertising (L2), e-mair marketing (12), affiriated programs (12) -
e-cRM (L2); online services (12), Business oriented e-business (L2), e_governance(L2) , EDI on the internet (L2), Derivery management system (L2), web Auctions(L2), Virtual communities and web portals (L2) - social media marketing (L2).

UNIT- IV E-BUSINESS PAYMENTS AND SECURITY 6+3

A

E-payments (L2) - characteristics of payment of systems (L2) - protocols (L2) _
e-cash (L2) - e-cheque and Micro payment systems (L2) - internet security (L2) _
cryptography G2) - security protocols (L2) _ network security (L2).

LEGAL AND PRIVACY ISSUESUNIT. V
9+3

MBA Regul
Faadty of Milagcmont ScicncG5
Knowlctlgc lnrUtute of Tcchnclogy

KIOT Campul Xekapalayam,
Sebm-637 504
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Legal, Ethics and privacy issues (L2) - Protection needs and methodology (L2) -
consumer protection (L2) - cyber laws (L2) - contracts and warranties (L2) -

Taxation and encryption policies (L2).

Total No. of Periods 47
oPEN-ENDED PROBLEMS/QUESTTONS

Course specific Open Ended Problems will be solved during the classroom teaching.

Such problems can be given as Assignments and evaluated as Internal Assessment

only and not for the End Semester Examinations.

Course Outcomes:

Upon completion of this course the students will be able to:
Bloom's
Taxonomy

co1 Understand the basic concepts of e business management. L2 -Understand

co2 Understand the basic knowledge about Technology Infrastructure. L2 -Understand

co3 Understand the e-business applications and its importance. L2 -Understand

co4 Understand the e-business payment protocols and security. L2 -Understand

co5 Understand of ethical, legal, privacy issues and encryption policies. L2 -Understand

TEXT BOOKS:

1

Harvey M.Deitel, Paul J.Deitel,

rnanagers, Pearson, 2OLL.

Kate Steinbuhler, e-business and e-commerce for

2
Dave Chaffey, "Digital Business and E-Commerce Management", 6th Edition, Pearson

Education, New Delhi, 2015.

REFERENCE BOOKS:

1.
Kenneth C. Laudon and Carol Guercio Traver, "E-Commerce Business: Technology,

Society", loth Edition, Pearson Education, New Delhi, 2074.

WEB REFERENCES:

Publisher Website link Topic

Techta rget

https://www.techta rg et. com/sea rchcio/de
finition/e-business

Digita lsilk

https ://www. d i g italsi I k. com/d i g ita I -

tren d s/eco m m e rce-tech no I og y/
F
Commerce-

technology

VIDEO REFERENCES:

Video Details
Name of the

Expert Topic Video link

1. NPTEL

Prof. Mamata

Jenamani,

IIT Kharagpur

e-business

MBA Ee-lKIOT Page 96
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Mapping of COs with pOs

POs

PollPo2leoatPo4rPOsipoo
COs

co1 3

co2 3 2

c03 3 2 1 3

co4 3 1 2 2 1

cos 2

Avg. 2.A 1 2 1 2.5 1

1 - Low, 2 -Medium, 3 - High
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MB23BA5O5 ENTERPRISE RESOURCE PLANNING
cPlLl r lp c
3 I s I 'o I o I s

Programme
& Branch PG - MASTER OF BUSINESS ADMINISTRATION Version: 1.O

Course Objectives:
1. To exhibit the theoretical aspects of Enterprise Resource planning.

2. To provide practical implication on ERp Suite implementation.

3
To Evaluate the effectiveness of different ERP implementation strategies and their impact
On organizational processes.

4 To Recall the importance of post-implementation maintenance for ERp systems and
understand its impact on both organizational and industrial contexts.

5. To Analyse how these emerging trends can optimize ERP functionalities and improve overall
Business performance.

INTRODUCTION (Not for Examination) 2

lmportance

A Studying ERP in an MBA program is crucial for understanding integrated business

processes/'enhancing decision-making, improving efficiency, and gaining a competitive

advantage.

Real-Life
Examples

Order tracking: When you order a product online, an ERP system helps track the order
from production to delivery.

Inventory management: ERP systems help companies like Amazon manage their
vast inventory levels and ensure timely restocking.

Linkages Future Courses: Customer relationship management

UNIT-I INTRODUCTION 9

overview of enterprise systems (L2) - Evolution (L2) - Risks and benefits-
Fundamental technology G2) - warehouse management (L2).

UNIT-II ERP SOLUTIONS AND FUNCTIONAL MODULES 9

Overview of ERP software solutions (L2) - BPR (L2) - Project management (L2)
Functional modules (L2) -Organizational data (L2) - master data (L2) and document
flow(12).

UNIT- III ERP IMPLEMENTATION I
Planning Evaluation and selection of ERP systems (L2) - Implementation life cycle -
ERP implementation (L3) - Methodology and Frame work (12) - Training (L2) - Data
Migration (L2) - People Organization in implementation (L3) - Consultants (L2) -
Vendors (12) and Employees (12).

UNIT- IV POST IMPLEMENTATION 9

Maintenance of ERP (L2) - Organizational and Industrial impact (L2) - Success and

Failure factors of ERP Implementation (L3).

UNIT- V EMERGING TRENDS ON ERP 9

MBA Regul
Board of Studicc

."+ _

,+.. ':
Facrulty o, llatagomcnt Science s

9:'
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Extended ERP systems and ERp add-ons - cRM (L2) -scM (L2) - Business analytics _
Future (L2) trends in ERP systems (L2) -web enabled (L2) - Wireless technologies
(12) cloud computing and Augmented reality (L2),

47Tota! No. of Periods
oPEN-EN DED PROBLEMS/QUESTTONS

Course specific Open
problems can be given as Assignments and evaluated as Internal Assessment only and not
for the End Semester Examinations.

Course Outcomes:

Upon completion of this course the students wiil be abte to:
Bloom's
Taxonomy

co1 Understand the fundamental concepts of ERp. L2 - Understand
co2 Apply and implementing to effective ERp function in organisation L3 - Apply
co3 Apply the suitable ERp package chosen for implementation L3 - Apply
co4 Understand to implement ERp with necessary modifications L2 - Understand
co5 Understand the uses of implementation in ERp package L2 - Understand

TEXT BOOKS:

1
Alexis Leon, Enterprise Resource

Company Ltd.,New Delhi, 2074.
Planning Demystified, Tata McGraw-Hill publishing

2
Slmha R. Magal, Jeffrey Word, Integrated Business processes with
& Sons,2O12.

REFERENC= 
'OO*'

ERP systems, John Wiley

1. Mahadeo Jaiswal and Ganesh Vanapalli, ERp Macmillan India, 2oog .

2
vinod Kumar Grag and N'K. Venkitakrishnan, ERP- Concepts and practice, prentice Hall of
India, 2006.

,rrr"r, a*r, r"u.,

WEB REFERENCES:

pubtisher I website tink I ropic

3

1 Sagesoftwa re
https://www. sagesoftwa re. co. inlerplwhat-

is-erp/ ERP

2 Researchgate

https ://www. resea rch gate. net/pu blication/3
444539 40 _A_Resea rch_Stu dy_o n_the_ERp_
Syste m_Im p I ementati on_a nd_Cu rrent_Tren

ds in ERp

Erp
System_Impl
ementation

VIDEO REFERENCES:

Video Details Name of the
Expert Topic Video link

1 Nptel Dr.Inderdeep singh Enterprise Resource

'' , KIOT Page 99 MBA Regul
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IIT-Roorkee Planning outube.com/w
atch?v= NzyhY
xUCjlg&t=46s

2. Youtube Windows of Wisdom ERP Modules

Mapping of COs with POs

COs
POs

PO1 PO2 PO3 PO4 PO5 PO6

co1 2

co2 1

co3 2

c04 1

cos 1

Avg. 1 2 2

1 - Low, 2 -Medium, 3 - High

Board of Sludice
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I

I SOFTWARE PROJECT MANAGEMENT
CPILIT
3lslo o ls

Programme
& Branch PG - MASTER OF BUSINESS ADMINISTRATION

Course Objectives:
1 To Understand how to manage software projects effectively, including dealing with

challenges and seizing opportunities.
2. To Learn how to measure and analyze software develooment orocesses to imnrnvc affici

3.
To Gain knowledge of ensuring software quality and managing risks associated with
development.

4 To Develop skills in planning software projects, integrating business goals, and continuously
Improving processes.

5 To Master techniques for testing, verifying, and validating software, ensuring it meets quality
standards and performs well.

INTRODUCTION (Not for Examination)

A Studying SoX*ur.

to efficiently handle software projects, ensuring they're completed on time, within

budget, and in line with business goals.

Google: Developed and integrated Google Meet into Google Workspace for seamless
video conferencing.

2

Importance

Real-Life
Examples

Microsoft: Updated Microsoft T
integrations to support hybrid work.

Pre-requisitu' ,rr,nLinkages

UNIT-I SPM CONCEPTS

Definition (L2) - components of spM (L2) - challenges and opportunities (L2) -
Tools and techniques (L2) - Managing human resource and technical resource (L2)-
Costing and pricing of projects (L2) - Training and development (L2).

9

UNIT-II SOFTWARE MEASUREMENTS

Monitoring * r"u*
metrics (L2) - Methods and tools for metrics (L2) - Issues of metrics in multiple
projects (12).

SoFTWAR= QrO*

and certifications (L2) - Risk issues in Software development and implementation
(L2) - Identification of risks (L2) - Resolving and avoiding risks (L2) - Tools and

2).

QUALITY PLANNING

Planning concepts (L2) - Integrating Business and euality planning (L2)-

- Define, Buil

ncepts (L2). \\-/

9

UNIT- III
9

UNIT- IV
9

)
KIOT

MB23BA5O6

Version:1.O



UNIT- V QUALTTY CONTROL PRACTTCES 9

Testing Concepts (L2) - Developing Testing Methodologies (L2)- Verification and

Validation Methods (L3) - Software Change Control (L2) - Defect Management,

Metrics and Measurement (L2) - Measurement Concepts (L2) - Measurement in

Software (L2) - Variation and Process Capability.

Tota! No. of Periods 47

oPEN-ENDED PROBLEMS/QUESTIONS

Course specific Open Ended Problems will be solved during the classroom teaching. Such

problems can be given as Assignments and evaluated as Internal Assessment only and not for
the End Semester Examinations.

Course Outcomes:

Upon completion of this course the students will be able to:
Bloom's
Tqxonomy

co1 Understand the concept of software project management. L2-Understand

co2 Understand project management in terms of the software development. L2-Understand

co3 Understand the risks involved in project management. L2-Understand

co4 Apply the concepts in preparing the quality plan & documents, L3- Apply

co5 Apply the quality control techniques & practices in software product. L3 -Apply

TEXT BOOKS:

1
Bob Hughes, Mike Cotterell and Rajib Mall, Software Project Management, McGraw

Hill Publishing Company, 6th Edition, 2077.

2
Roger S. Piessman, Software Engineering: A Practitioners Approach, McGraw Hill

International Edition, New Delhi, 7th Edition, 2010.

REFERENCE BOOKS:

1,
Alan Gillies, Software Quality - Theory and Management, Thomson Learning,3'd edition,

20t7.

2.
Stephen Kan, Metrics and Models in Software Quality Engineering, Pearson Education Asia,

8th Impression 2009.

3
Richard H. Thayer (Edited), Software Engineering Project Management, IEEE, John Wiley &

Sons, 2nd edition, 2001.

WEB REFERENCES:

Publisher Website link Topic

1 Javatpoi nt
https : //www.javatpoi nt.com/softwa re-
project-management

Software
project
management

2 Geeksforgeeks
https : //www. geeksforgeeks. orglsoftwa re-
eng ineering -softwa re-project-
management-spm/

MBA RegulaKIOT Page 102
Studies
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project

management

VIDEO REFERENCES:

video Detaits ; Name of the
1 Expert Topic I Video tink

1 NPTEL

Prof. Rajib Mall,
Prof. Durga Prasad
Mohapatra I iIT
Kharagpur, NIT
Rourkela

Software project
management

2 UDEMY Daniele Protti Lecture

https://www.ude
my.com/course/s
oftwa re-project-
management-
the-complete-
couise/

Mapping of COs with pOs

COs
POs

PO1 PO2 PO3 PO4 PO5 PO6

co1 2

co2 1

co3 2

c04 1

co5 1

Avg. 1 2 2

1 - Low, 2 -Medium, 3 - High

tf 6tBoies
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MB23SE612 ARTIFICIAL INTELLIGENCE (AI)
CP I L.I T IP c

2
Programme
& Branch

PG - MASTER OF BUSINESS ADMINISTRATION Version: 1.O

Course Objectives:
1. To Understand the Basic of Artificial Intelligence (AI).
2 To understand the problem solving methods.

3. To understand the Knowledge Representation of Artificial Intelligence (AI).
A+. To understand the Software Agents of Artificial Intelligence (AI).
5 To understand the Applications of Artificial Intelligence (AI)

INTRODUCTION (Not for Examination) 2

Importance
It helps to understand search strategies - knowledge representation - AI
architecture - AI application.

Real-Life
Examples

Smartphones with Virtual Assistants

Self-Driving Cars

Chat GPT

Linkages Prerequisite Course: Business Analytics and Information systems.

UNIT-I INTRODUCTION 6

Introduction (L1) - Definition (L1) - Future of Artificial Intelligence (L2)

Characteristics of Intelligent Agents (L2) - Typical Intelligent Agents (L2)

Problem Solving Approach to Typical AI problems (L2)

UNIT-II PROBLEM SOLVING METHODS 6

Problem solving Methods (L2) - Search Strategies (L2) - Uninformed (L2)

Informed (L2) - Heuristics (L2) - Local Search Algorithms and Optimization Problems

(L2) - Searching with Partial Observations (L2) - Constraint Satisfaction Problems

(L2) - Constraint Propagation (12) - Backtracking Search (12) - Game Playing (12)

- Optimal Decisions in Games (L2) - Alpha (L2) - Beta Pruning (L2) - Stochastic

Games (12)

UNIT- III KNOWLEDGE REPRESENTATION 6

First Order Predicate Logic (12) - Prolog Programming (L2) - Unification (L2)

Forward Chaining (L2) - Backward Chaining (L2) - Resolution (L2) - Knowledge

Representation (L2) - Ontological Engineering (L2) - Categories and Objects (L2)

- Events (L2) - Mental Events and Mental Objects (L2) - Reasoning Systems for

Categories (L2) - Reasoning with Default Information (L2) .

UNIT- IV SOFTWARE AGENTS 6

Architecture for Intelligent Agents (L2) - Agent communication

and Bargaining (L2) - Argumentation among Agents (L2) - Trust

Multi-agent systems (L2) .

(12) - Negotiation

and Reputa
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UNIT. V APPLICATIONS
6

AI applications (L2) - Language Mode

Information Extraction (L2) - Natural Language processing (L2) - Machine
Translation (12) - speech Recognition (12) - Robot (12) - Hardware (12)
Perception (L2) - Ptanning (12) - Moving (12)

Total No. of Periods 32
oPEN-ENDED PROBLEMS/QUESTTONS

Course specific Open-Ended Problems will be solved during the classroom teaching. Such
problems can be given as Assignments and evaluated as Internal Assessment only and not
for the End Semester Examinations.

Course Outcomes:

Upon completion of this course the students wiil be able to:
Bloom's
Taxonomy

co1 Understand of Artificial intelligence and its future. L2- Understand
co2 Understand appropriate problem solving methods. L2- Understand
co3 resentation of Artificial intelligence. L2- Understand
co4 Understand the software agents of Artificial intelligence. L2- Understand
co5 Understand the application uses of Artificial intelligence L2- Understand

TEXT BOOKS:

1.
Kevin Night and Elaine Rich, Nair 8., Artificial Intelligence (SIE), McGraw Hill publication,
2022.

2 Deepak Khemani, A First Course in Artificial Intelligence, McGraw Hill publication, 20L7.
REFERENCE BOOKS:

1. Patterson, Introduction to AI and ES, pearson Education, 2015.

2.
Tom Taulli, Artificial Intelligence Basics: Understanding AI Impact and Opportunities,
Edition, Apress Publication, 2019.

1rt

WEB REFERENCES:

Publisher Website link Topic

1. TechTarget https ://www.techta rget.com/sea rchenterprisea i/de
fi n iti on/AI-Artifi ci a I -Intel I I gence

What is Artificial
Intelligence?

2 SAS Insights https ://www.sas. com/en_i n/i nsi g hts/a nalytics/wha
t-is-a rtificia I-i ntel I iqence. html

AI: What it is and
Why it matters?

VIDEO REFERENCES:

Video
Details Name of the Expert Topic .Video link

1 YouTube Edureka What is Artificial
Intelligence?

https://www.youtub
e.com/watch?v

=oV74Najm6Nc

2 NPTEL Prof. Mausam
An Introduction to
Artificial Intelligence.

https://onlinecou rse
s.nptel.ac.in /noc24_
cs08/preview
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Mapping of COs with POs

COs
POs

PO1 PO2 PO3 P04 PO5 PO6

co1 2

co2 2

co3 2

co4 2

co5 2

Avg. 2 2 2

1- Low, 2 -Medium,3 - High
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MB23SE613 MACHINE LEARNING

PG-MASTER OF BUSINESS ADMINISTRATION. 
]

nlj^-r:?

cPIL lr P c
Programme
& Branch

2l2lo o 2

1

2

3.

4

5

rnnovation and strategic, data-driven decisions in an Al-driven worrd.

recommendations at Amazon, fraud det
Maintenance at General Electric. drivinn

2
f mportance

tomer

I

Real-Life
Examples

Linkages Mar-hina la
y dcross tnoustries.

INTRODUCTION

Deep Learning - Dimensionality Reduction

UNIT-I
6

a

UNIT-II DUPEKVISED MACHINE LEARNING TECI{NTf'TI IEC
6fnnini ,L n,,orv>rs - ruil/rractronar factoriar design (L2), choice cards (L2), attributeImportance (L2).Linear Discriminant rysis (t_i) - Fisher,s method (L2),

coefficients (L2), Unstandardized
s _ Bayes theorem (L2),
L2).

UNIT. III AIJVANCED SU PERVISED MACHINE LEARNING TF'I-I NTN I
6

Ri

h1

bt
gr
(L

Ar

Ne

(L:

Ba

an

n rln

'tificial Neural Networks

yers (L2) - Forward propagation (L2)ckward Propagation (12) - Introduction to convorutionar Neurar Network (Ld Reinforcement Learnino (L2)

UNIT- IV
6

ula

\.

MBA Reg
I(IOT
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UNIT-V Time Series Analysis 6

Visualizing time series data (L2) - Components of rime Series Data (L2)
Stationarity of the Data (L2) - Differencing the Time Series (L2) - Time Series
Models (L2) - Simple Exponential Smoothing (L2), Double Exponential Smoothing
(L2), Holt's Model (L2), Holt Winters (L2) - additive model (L2), multiplicative
model (L2) - Auto-Regressive Integrated Moving Average Model Building (12) -
Residual Analysis (L2) - Auto ARIMA Model (L2).

Total No. of Periods 32

oPEN-EN DED PROBLEMS/QUESTIONS

Course specific Open Ended Problems will be solved during the classroom teaching. Such
problems can be given as Assignments and evaluated as Internal Assessment only and not
for the End Semester Examinations.

Course Outcomes:

Upon completion of this course the students will be able to:
BIoom's
Taxonomy

co1 Understand the various concepts of machine learning and artificial
intelligence. L2- Understand

co2
Understand supervised machine learning techniques to build classification
models. L2- Understand

co3 Understand the advanced machine learning techniques. L2- Understand

co4 Apply neural network for effective organizational implement. L3- Apply

co5
Analyze the trend and seasonality components and build predictive
models for time series forecasting. L4 - Analyze

TEXT BOOKS:

1.
Daniel T.Larose and Chantal D, Larose, Data Mining and Predictive Analytics, Wiley, Znd
Edition,201B

2
Dean Abbot, Applied Predictive Analytics- Principles and techniques for the professional
data analyst, Wiley, 2018..

REFERENCE BOOKS:

1
Efraim Turban, Ramesh Sharda, DusunDelen, Business Intelligence and Analytics- Systems
for Decision support, Pearson, lOth Edition ,2018.

2
MehmedKantardzic, Data Mining- Concepts, Models, Methods and Algorithms, Wiley, 2nd

Edition,2018.

3 Gordon S,Linoff, MichealJ.A.Berry, Data Mining Techniques, Wiley, 3'd Edition,2017.

WEB REFERENCES:

Publisher Website !ink Topic

Oracle

https : //www.oracle.com/i n/busi nessa n a lytics/what
-is- machine-lea rning -

fora nalytics/# : - :text= Machi ne

o/o 2 0 I e a rn i n go/o2lf o r o/o20 a n a I yt i cs %o 2 0 i s, P ro v i d i n g

o/o2Oana2Oa na lyticso/o2 Dd riven %o20insig hts.

Article

2. indatalabss https://indata la bs. com /blog/ machine -lea rn ing-in- Articl \"
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business-analytics

Video link
Prof . Balama ran
Ravindran,
Department of
Computer
Science and
Engineering,
IIT Madras.

A Brief Introduction
to Machine Learning

https ://nptel. ac. i n/cou rses/
106106139

Great Learning

Great Learning.

Introduction to
Machine Learning

https://www. mygreaUea rn in
g. com/academy/lea rn -for-
free/cou rses/i ntrod ucti on -
to-machine-learning 1

Mapping of COs with pOs

pOs

PollPo2leoaleo+jeostPo6COs

co1 2
1

co2 2
1

co3 2
1

c04 2
1

co5 2
1

Avg. 2 1

1 - Low, 2 -Medium, 3 - High

Facutty of Managcmcnt ScicnccsKY
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MB23SE614 ENVIRONMENTAL SOCIAL GOVERNANCE
CP cPT

2oo22
Programme
& Branch

PG - MASTER OF BUSINESS ADMINISTRATION Version: 1.O

Course Objectives:
1 To provide a comprehensive understanding of the key concepts, principles, and frameworks

rc]eted to Environmental, Social, and Governance factors.
2. To analyze the global regulatory landscape related to ESG, including emerging standards,

repofting requirements, and compliance frameworks.

3
To analyze real-world case studies and best practices from leading organizations across
industries to illustrate successful ESG integration strategies and outcomes.

4. ESG, including considerations of social justice, equity,
and inclusion (DEI) within the context of sustainable

To discuss the ethical dimensions of
human rights, and diversity, equity,
business practices.

5. mitigate environmental, social, and
and investment portfolios.

To equip students with the skills to
governance risks and opportunities

identify, assess, and
within organizations

INTRODUCTION (Not for Examination) 2

Importance

ESG peformance can significantly influence a company's reputation and brand'

value. Consumers, employees, investors, and other stakeholders increasingly prefer

to engage with organizations that demonstrate a commitment to environmental
stewardship, social justice, and ethical governance practices.

Real-Life
Examples

Unilever has committed to reducing its environmental footprint by implementing

sustainable sourcing practices, reducing waste and emissions, and promoting

renewable energy use. For instance, they have set ambitious targets to achieve zero

waste to landfill across their manufacturing operations and have committed to

sourcing 100o/o of their agricultural raw

Linkages
Environmental, Social, and Governance (ESG) factors are increasingly recognized as

critical components of sustainable business practices.

UNIT.I INTRODUCTION TO ESG 6

Definition and evolution of ESG - Importance of ESG in business sustainability - Key

stakeholders and their interests

UNIT-II ENVIRONMENTAL DIMENSION OF ESG 6

Climate change and carbon footprint - Energy efficiency and renewable reseurces -

Waste management and pollution control

UNIT- III SOCIAL DIMENSION OF ESG 6

rights - Community

- ESG risk assessment

- Labor practices and human

ESG integration frameworks

Diversity, equity, and inclusion

engagement and philanthropy

and management

UNIT- IV GOVERNANCE DIMENSION OF ESG 6

I(TOT

9

MBA Regul XlBudics

Salcm-637 504
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Corporate governance structures - Transparency and accountabirity - Board
diversity and independence - Examiningjrgg.ategies of reading companies

UNIT- V ESG MEASUREMENT AND REPORTING 6
ESG frameworks (e.g., GRI, sASB, TCFD) - ESG data colection and anarysis . ESG
repofting standards and guidelines - Success factors and challenges in ESG

d and future trends in ESG

Total No. of periods 32
L'r-EN-ENUED PROBLEMS/QUESTIONS
\-uutse speclrlc upen Ended Problems will be solved during the classroom teaching. Sucl
problems can be given as Assignments and evaluated as Internal Assessment only and
for the End Semester Examinations.

not

Course Outcomes:

Upon completion of this course the students wiil be abre to:
Bloom's
Taxonomy

co1 unoerstand or the key
underlying Environmental

concepts, principles, and frameworks
L2 - Understand

co2 unoerstand the various ESG metrics and data sources
Understand tn" in,

L2 - Understand
co3

L2 - Understand

co4 Apply the best practices
reg u latory req u i rements

for ESG reporting and disclosure, including
L3 - Apply

co5 unoerstand
composition

the principles of corporate governance, including board
L2 - Understand

IEXT BOOKS:

Rear Admiral Sanjay Roye, Decoding Esg _ A Comprehensive
social And Governance Principles white Falcon pr rhrishinn )n))

Guide1. 'oEnvironmental,

2. Social

Governa nce:

And
Daroara roana Negrea And Adrian Mihai, Implementing Environmental,

REFERENCE BOOKS:

Karlheinz Spitz, :on
Managing Expectations 1't Edition, 2022.

1.

2. lvlargo van Selm and Achim Roessler Investino for a Srrct:in:hto Frrrrrro 1Dd

3.

- LvrLtvt tt -vaJ,

How Socially Responsible
Matthew E. Kahn, Robert G. Eccles, and George Serafeim
Companies are Changing the World 2nd Edition, 2020.
WEB REFERENCES:

Publisher Website link Topic

1.

2.

CRC Press https://cha tgpt.com/ c/9c5a 5e5d -0857_
48 84 - 8f 4 7 - a9 c7 Lf97 e23 4 Articles

Amazon Digital Services LLC https : //sasb. ifrs.orq/ Articles

Wiley https : //www. u nepfi. org / Articles



Video
Details

Name of the Expert Topic Video link

1 YouTube Organization Lecture
https : //www.voutu be.c
om/watch?v=
AkbGz3CYvo E

Mapping of COs with POs

COs
POs

PO1 PO2 PO3 P04 PO5 PO6

co1 2 2 2 2

co2 1 2 3

c03 2 2 2 2 2

co4 2 2 2 3

cos 2 2 3 2 2 2

Avg. L.75 2 2.3 2 2 2.4

1 - Low, 2 -Medium, 3 - High
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MB23PT704 cPlL P ic
o4 o 4 )zProgramme

& Branch Version: 1.O

Course Objectives:

To able tO make the students to he readrr fnr rha1

2. To develop strong aptitude and loqical reasonino skills for r-onfirronr

3
To present management concepts in an easy-to-understand and captivating way,illustrating a strong qrasp of the tooic and its nrartic:t imnnrrrnna

4. lo able the students to. research companies, analyze their operations and strategies, andpresent their findings clearly.

2
f mportance

Rea!-Life
Examples

rrLEr vrew truquerres - Aputuoe - Banking awareness _ concept presentation

In Campus drive for placements.

Linkages students shourd have studied professional Skills Development - I & II.
CAMPUS TO CORPORATE
Qacr rma 4,,;1,.{;^

UNIT.I
24

r\vJurIrs euiluiltg, \JI

Group Discussion, Mock
cultural diversity (L3).

ilng .lnq uress cocte, Body language and gestures,
Interview, first impression, Etiquettes, Managing

UNIT-II NG - III
Permutation Combination, eroUuUiti
Sequential Input output, syilogism, cubes & cuboid, Data sufficiency, Venn

wareness (L3).

Presentation on any topics from the papers prescribed in the third semester
and via voce (L3).

18

UNIT. III
6

UNIT- IV STUDY
Presentation on any sectors/companies foilowing with a viva voce (or)
Presentation on any field study on their respective specialization following with

_! .11u voce (13).

L2

Total No. of Per
Course Outcomes:

'iods 62

Upon completion of this course the students wirt be abre to:
Bloom's
Taxonomy

co1 Apply the corporate etiquette learnt in the organization.
Apply tricks & tactics to Solve problems logically.

L3 - Apply
co2

L3 - Apply

co3 Demonstrate the ability to effectively convey managerial ideas clearly
!!rn9 visual aids and engaging communication. L3 - Apply

co4 Apply the skitts
findings clearly.

in researching companies and presenting their
L3 - Apply

co5 arnt in the organization. L3-

KIOT Page 113 MBA Regu
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TEXT BOOKS:

1
K.K.Ramachandran & K.K.Karthick, From Campus to Corporate, Pearson Publication,
20t6.

2 R.S.Agarwal, Quantitative Aptitude, S.Chand,2017.

3 Banking Awareness, Arihant publication, 2023.

REFERENCE BOOKS:

1. Gangadhar Joshi, campus to corporate- Your roadmap to employability, sAGE, zol5.
2 N.K.Gupta, Banking Awareness, IBC Academy publication,5th Edition.

WEB REFERENCES:

Publisher Website link Topic

1. IndiaBix https://www. ind ia bix.com/a ptitude/q uestions-a nd-answers Others

2 TOi
https ://ti mesofi ndia. i ndiati mes. com/blogs/voices/campus-
to-corporate-navi gatin g-the-tra nsition -to-the-worki ng -
world/

Article

VIDEO REFERENCES:

Video
Details

Name of the Expert Topic Video link

1. Resume Building Great Learning Resume
prepa ration

https://www. mygrea
tlea rn ing. com/acade
myllearn-for-
free/cou rses/resu me
-buildinq

2
Quantitative
Aptitude for IBPS
PO

Class Central
Aptitude
preparation

https://www.classcen
tra I . com/classroom/y
outu be-q ua ntitative-
aptitude-for- i bps- po-
by- lokesh-sha rma - i-
unacademy-studios-
vault-54268

Mapping of COs with POs

COs
POs

PO1 PO2 PO3 PO4 PO5 PO6

co1 2 3

co2 2 2 3

co3 2 2 3

co4 2 2 1 3

cos

Avg. 2 2 1.5 3

1 - Low, 2 - Mediumr 3 - High
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MB23PT7O5 SUMMER INTERNSHIP
cPl L lr lp c
ololo o 2

Programme
& Branch PG-MASTER OF BUSINESS ADMINISTRATION.

Course Objectives:
1. ant to the internship experience
2 To nalyze organizational processes and performance through practical experiences.

3.
To provide students with insights into industry

To develop a personal career strategy based on

practices, trends, and challenges by working

internship experiences and industry insights.4.

Importance

Summer internship training provides MBA students with essential real-world experience,
enhancing their practical skills and industry / domain knowledge and functions. It also
fosters professlonal networking, helping them build valuable connections for future career
opportunities.

Real-Life
Examples

at a company/ organization/ consulting firm and later received a

their impressive performance and familiarity with the company,s

An MBA student interned
full- time job offer due to
processes.

Linkages life, including Career
Industry Insiqhts.

Summer internship training is applicable in various aspects of
n,

Introduction about Industry Week - 1

Company / Organization profile

All Inter Department Activities and its functions like Marketing, HRM,
etc.,

Week - 2

Week - 3

other relevant information's like charts, tabres, graphs and dlagrams. Week - 4

Total No. of Periods L40

oPEN-ENDED PROBLEMS/QUESTIONS

Course specific open Ended Problems will be solved during the classroom teaching. Such
problems can be given as Assignments and evaluated as Internal Assessment only and not
for the End Semester Examinations.

Course Outcomes:

Upon completion of this course the students will be able to:
Bloom's
Taxonomy

co1
Remember and summarize key business concepts and theories
applied during the internship. L1- Remember

co2 Analyze the business
during the internship.

skills to complete projects and tasks assigned
L4- Analyze

co3
Analyze key insights and lessons learned from their internship experience
demonstrating an understanding of industry- specific practices.

L4- Analyze

co4 Evaluate their own peformance and the
incorporating feedback from supervisors

impact of their contributions,
and peers. L5 - Evaluate

MBA Regulati bt $uCter
FaaIty of lrilagemcnt Sd.ncL
Knryledgo lnrUtutc of Tcchnology

KIOT Campus, lGkap.hyam,
Salem-637 5O4
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Mapping of COs with POs

COs
POs

PO1 PO2 PO3 PO4 PO5 PO6

co1 1 2 1 1 2

co2 3 1 2 2 1

co3 1 2 1 2 2

co4 1 1 2 2 1 2

co5

Avg. 1.5 1.6 1.3 1.6 1.5 L.7

1 - Low, 2 -Medium, 3 - High



PROJECT WORK
CP L lr lp lc

MB23PW8O1 24
Programme
& Branch

PG-MASTER OF BUSINESS ADMINISTRATION.

Course Objectives:

7. To discover distinct ideas, Products and Solutions.

2 To ability to make Contemporary Managerial Decisions

3 To identify the problems in the organization and provide a suitable solution.

Importance
Project work allows students to apply information from diverse areas of business
administration to real-life problems, fostering critical thinking and creativity.

Real-Life
Examples

Consumer Behavior of FMCG, Financial Statement Analysis, Recruitment and
Tra in ing.

Linkages

The objective of the project work is to allow the student to develop the ability to
make managerial decisions on his own using concepts learned from business
administration theories. A summer internship is one of the minor activities required

. to complete the project work.

Define the Statement of Problem

Review of Literature

Establish the Research objectives

Design Research Hypothesis and Methodology

Data Collection and Analysis of Data

Preparation of the Research Report

Total No. of Periods 560

oPEN-ENDED PROBLEMS/QUESTTONS

Course specific Open Ended Problems
problems can be given as Assignments
for the End Semester Examinations.

will be solved during the classroom teaching. Such
and evaluated as Internal Assessment only and not

Course Outcomes:

Upon completion of this course the students will be able to:
BIoom's
Taxonomy

co1
Understand and identify interesting areas for study in management

functional areas.
L2- Understand

co2
Apply basic knowledge of recent developments in the area they have
selected for research.

L3- Apply

co3 Analyze the stated research plan. L4- Analyze

co4
Illustrates the ability to present and defend their research findings to
a panel ofexperts. L5 - Evaluate

co5
Confidently conduct self-sustaining research projects that result in
publications in journals, conferences or seminar presentations.

L6 - Create
N

KIOT Page 1,1,7

Faadty of llilaeomGnt Sdmcrg
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Version:1.0



Mapping of COs with POs

COs
POs

PO1 PO2 PO3 P04 PO5 PO6

co1 3 2 1 2

co2 3 2 2 1

co3 3 1 2 2

co4 2 2 1 2

co5 1 1 1 1

Avg. 3 2.3 2 1.6 L.4 1.6.

1 - Low, 2 -Medium, 3 - High

FaarlU of Managemcnt Scicnccs
Knowledgc lnctitute of Tcchnologi

KIOT Campu:, Kakapalayam,
Salcm.637 504
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